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LAMPIRAN



Lampiran 1. Tabel R

Tabel r untuk df =1 - 50
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Lampiran 2. Tabel F

Titik Persentase Distribusi F untuk Probabilita = 0,10
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Lampiran 3. Tabel t

Titik Persentase Distribusi t (df =81 -120)

\Pr 0.23 0.10 0.05 0.023 o.M 0.005 0.001
df 0.50 0.20 010 0.050 0.02 0.010 0.002
B 0.87753 1.20209 1.66388 1.98989 237327 263780 318302
82 0.67749 1.28198 1.66365 1.98932 237269 263712 3. 189262
83 0.67748 1.28183 1.66342 1.98886 237212 263637 3.18135
Bd 0.87742 128171 1.66320 1.98881 237156 2.636563 318011
83 0.67738 1.28159 1.66208 1.98827 237102 2.63481 3.18880
BE 0.67735 1.20147 1.66277 1.08793 237040 2.63421 3.18772
g7 D.arTaz 1.2813d 1.66256 1.98781 2.36008 263353 318857
&8 0.67729 1.28125 1.66235 1.98729 2.36047 2.6:3286 3.18544
B9 0.67726 1.20114 1.66216 1.08098 236308 2.63220 3.18434
50 087723 1.28103 1.66106 1.88887 2.38850 263157 Jiay
91 D.67720 1.28082 1.66177 1.98038 236803 2.63084 3.18222
52 0.87717 1.28082 1.66158 1.98009 236757 2.63033 318118
93 D.arTi4 1.28072 1.66140 1.98580 2.38712 262873 318018
o4 0.87711 1.28082 1.66123 1.98552 236667 2.62815 347821
93 0.87708 1.28053 1.66105 1.98525 236624 262858 317825
96 D.G7705 1.28043 1.98488 236552 2.62802 34773
a7 0.67703 1.20034 1.66071 1.08472 236541 2.62747 3.17830
98 0.87700 1.20025 1.66065 1.98447 2.38500 2. 62603 3.1TE40
EE] 0.67388 1.28014 1.66030 1.98422 236461 2.62641 317460
100 0.87385 1.28007 1.66023 1.98387 236422 262580 317374
10 0.67ae3 1.28099 1.66008 1.98373 236384 2.62538 3.17288
102 0.67380 1.28081 1.65003 1.98350 236346 2.62480 317206
103 0.67388 1.28082 1.G587TE 1.98326 236310 262441 3AT1EE
104 0.67386 1.28074 1.65064 1.98304 236274 2.62383 3.17045
105 0.67383 1.28087 1.65050 1.08282 236230 2.62347 3.16967
106 087881 1.28859 165036 1.88200 2.38204 2.62301 3 16800
107 0.6737T8 1.28831 1.65022 1.98238 236170 2.62256 3.16815
108 0.67877 1.28044 1.65000 1.98217 236137 2.62212 316741
108 0.87875 1.28837 1656805 1.88197 2.368108 262160 3 16860
110 0.67373 1.28030 1.65882 1.98177 236073 2.62126 3.16588
111 0.87371 1.28022 165870 1.98157 236041 2.62085 3.16528
112 D.a7aoe 1.28814 166857 1.88137 2.368010 262044 318450
113 0.67367 1.28009 1.65845 1.98118 235980 2.62004 3.16382
114 0.87385 1.28002 165833 1.98089 2.35850 261054 3.168328
113 0.67363 1.28894 1.65821 1.98081 235021 2.61826 3.16262
116 0.67361 1.28830 1.65810 1.08083 235802 2.61888 3.16168
17 0.a7859 1.28883 166708 1.98045 2135804 2.61850 318135
118 0.67357 1.28877 1.G5TET 1.98027 239837 2.61814 3.16074
115 0.67358 1.28871 1.657TE 1.98010 235809 281778 3.16013
120 0.67854 128863 1.65765 1.97993 238782 2.61742 3.15954
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Lampiran 4. Validitas dan Reliabilitas

Validitas Variabel Keberagaman produk (X1)

Correlations

63

X1.1 X1.2 X1.3 X1.4 X1.5 X1.TOTAL
X1.1 Pearson Correlation 1 .398" 811" .556"" .443" .908™
Sig. (2-tailed) .029 .000 .001 014 .000
N 30 30 30 30 30 30
X1.2 Pearson Correlation .398" 1 .346 .369" .243 647"
Sig. (2-tailed) .029 .061 .045 .196 .000
N 30 30 30 30 30 30
X1.3 Pearson Correlation 811" .346 1 .287 .334 812"
Sig. (2-tailed) .000 .061 124 .071 .000
N 30 30 30 30 30 30
X1.4 Pearson Correlation 556" .369" .287 1 .140 641"
Sig. (2-tailed) .001 .045 124 462 .000
N 30 30 30 30 30 30
X1.5 Pearson Correlation .443" .243 .334 .140 1 .569""
Sig. (2-tailed) .014 .196 .071 462 .001
N 30 30 30 30 30 30
X1.TOTAL Pearson Correlation .908™ 647" 812" 641" .569™ 1
Sig. (2-tailed) .000 .000 .000 .000 .001
N 30 30 30 30 30 30
*_ Correlation is significant at the 0.05 level (2-tailed).
**_Correlation is significant at the 0.01 level (2-tailed).
Validitas Variabel Kualitas Pelayanan (X2)
Correlations
X2.1 X2.2 X2.3 X2.4 X2.5 X2.TOTAL
X2.1 Pearson Correlation 1 .750"" .688"" 638" .659™" 933"
Sig. (2-tailed) .000 .000 .000 .000 .000
N 30 30 30 30 30 30
X2.2 Pearson Correlation 750" 1 7727 521" 312 832"
Sig. (2-tailed) .000 .000 .003 .093 .000
N 30 30 30 30 30 30
X2.3 Pearson Correlation .688"" 772" 1 536" .375" .829""
Sig. (2-tailed) .000 .000 .002 .041 .000
N 30 30 30 30 30 30
X2.4 Pearson Correlation .638"" 521" .536™" 1 .269 754"
Sig. (2-tailed) .000 .003 .002 .150 .000
N 30 30 30 30 30 30
X2.5 Pearson Correlation .659™" 312 .375" .269 1 655"
Sig. (2-tailed) .000 .093 041 150 .000
N 30 30 30 30 30 30
X2.TOTAL Pearson Correlation .933™ .832™ .829™ 754" .655" 1
Sig. (2-tailed) .000 .000 .000 .000 .000
N 30 30 30 30 30 30

**, Correlation is significant at the 0.01 level (2-tailed).

*_ Correlation is significant at the 0.05 level (2-tailed).



Validitas Variabel Kepuasan pelanggan (Y)

Correlations

64

Y.l Y.2 Y.3 Y.4 Y.5 Y.TOTAL
Y.1 Pearson Correlation 1 469" 4417 490" .162 686"
Sig. (2-tailed) .009 .015 .006 .392 .000
N 30 30 30 30 30 30
Y.2 Pearson Correlation 469" 1 787" 534" 593" .865""
Sig. (2-tailed) .009 .000 .002 .001 .000
N 30 30 30 30 30 30
Y.3 Pearson Correlation 441" 787" 1 541" 557" 841"
Sig. (2-tailed) 015 .000 .002 .001 .000
N 30 30 30 30 30 30
Y.4 Pearson Correlation 490" .534™ 541" 1 523" 793"
Sig. (2-tailed) .006 .002 .002 .003 .000
N 30 30 30 30 30 30
Y.5 Pearson Correlation 162 .593" 557" .523™ 1 7117
Sig. (2-tailed) .392 .001 .001 .003 .000
N 30 30 30 30 30 30
Y.TOTAL Pearson Correlation .686"" .865"" .841"" 793" 711" 1
Sig. (2-tailed) .000 .000 .000 .000 .000
N 30 30 30 30 30 30

**_ Correlation is significant at the 0.01 level (2-tailed).
*_ Correlation is significant at the 0.05 level (2-tailed).

Reliabilitas Variabel Keberagaman produk(X1)

Reliability Statistics
Cronbach's Alpha

N of Items

.784

Reliabilitas Variabel Kualitas Pelayanan (X2)

Reliability Statistics
Cronbach's Alpha

N of Items

.805

Reliabilitas Variabel Kepuasan pelanggan (Y)

Reliability Statistics
Cronbach's Alpha

N of Items

.799




Lampiran 5. Uji Asumsi Klasik

Uji Normalitas

Normal P-P Plot of Regression Standardized Residual

Expected Cum Prob

Dependent Variable: Kepuasan Pelanggan
10

02 04

06

1) 10

Observed Cum Prob

One-Sample Kolmogorov-Smirnov Test

Unstandardized

Residual
N 99
Normal Parameters?? Mean .0000000
Std. Deviation 1.62117089
Most Extreme Differences Absolute .058
Positive .049
Negative -.058
Test Statistic .058
Asymp. Sig. (2-tailed) .200¢d

a. Test distribution is Normal.

b. Calculated from data.

c. Lilliefors Significance Correction.

d. This is a lower bound of the true significance.
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Uji Multikolinearitas

Collinearity Statistics

Model Tolerance VIF

1 (Constant)
Keberagaman Produk .916 1.092
Kualitas Pelayanan .916 1.092

Uji Heteroskedastisitas

Scatterplot
Dependent Variable: Kepuasan Pelanggan
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Lampiran 6. Analisis Regresi Berganda

Koefisien Determinasi

Model Summary®
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Adjusted R Std. Error of the
Model R R Square Square Estimate Durbin-Watson
1 .6592 434 423 1.63797 2.064
a. Predictors: (Constant), Kualitas Pelayanan, Keberagaman Produk
b. Dependent Variable: Kepuasan Pelanggan
Uji t
Unstandardized Coefficients
Model B Std. Error t Sig.
1 (Constant) 6.067 1.811 3.351 .001
Keberagaman Produk .188 .069 2.731 .008
Kualitas Pelayanan .522 .075 7.001 .000
Uji F
ANOVA?
Model Sum of Squares df Mean Square F Sig.
1 Regression 197.851 2 98.926 36.872 .000P
Residual 257.563 96 2.683
Total 455.414 98

a. Dependent Variable: Kepuasan Pelanggan

b. Predictors: (Constant), Kualitas Pelayanan, Keberagaman Produk



