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Lampiran 1
BIODATA
Identitas Diri
Nama : Mutmainna Rahmah
Tempat, Tanggal Lahir : Tacipi, 12 September 2000
Jenis Kelamin : Perempuan
Agama : Islam
Alamat Rumah : Perumahan Rindhini Green Life
No. Telepon : 081314171520
E-mail : Mutmainnarahmah1200@gmail.com
Riwayat Pendidikan
2006 — 2012 : SD Inp 10/73 Ul.Cinnong
2012 - 2015 : MTS Pondok Pesantren AL-lkhlas Ujung Bone
2015 - 2016 : MA Pondok Pesantren AL-Ikhlas Ujung Bone
2016 — 2018 : SMA Negeri 15 Bone
2018 — 2022 : S1 Manajemen Fakultas Ekonomi dan Bisnis

Universitas Hasanuddin
Pengalaman Organisasi
1. Anggota lkatan Mahasiswa Manajemen (IMMAJ FEB-UH)

2. Anggota humas UKM Bulutangkis Unhas (UKMB)

Makassar, 12 Februari 2022

=l

Mutmainna Rahmah


mailto:Mutmainnarahmah1200@gmail.com
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Lampiran 2

DAFTAR PERTANYAAN KUESIONER

Kepada Yth:
Saudara/i
Mahasiswa FEB UH
Di Tempat,

Dengan hormat,

Sehubung dengan penyusunan skripsi pada Departemen Manajemen
Fakultas Ekonomi dan Bisnis Universitas Hasanuddin yang berjudul “Pengaruh
Gratis Ongkos Kirim, Potongan Harga Dan Kecepatan Pengiriman Terhadap
Minat Beli Konsumen Pada Pasar online Shopee (Studi pada Mahasiswa
Fakultas Ekonomi dan Bisnis Universitas Hasanuddin)”, saya:

Nama : Mutmainna Rahmah

Nim  : A021181319

Memohon kesediaan Saudara/i mahasiswa FEB UH untuk mengisi kuesioner yang
saya ajukan sesuai dengan dengan pengalaman Anda dalam melakukan
pembelian produk di Shopee dengan menggunakan gratis ongkos kirim, potongan
harga dan Kecepatan pengiriman. Dengan penelitian ini diharapkan menjadi
referensi untuk mempelajari permasalahan yang berhubungan dengan minat beli
konsumen. Informasi yang anda berikan dijamin rahasia dan hanya kepentingan
akademis. Atas kesediaannya saya ucapkan terima kasih.

Peneliti

=

Mutmainna Rahmah
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Nama

Jurusan

a. llmu Ekonomi
b. Manajemen

c. Akuntansi

Angkatan

a. 2018

b. 2019

c. 2020

d. 2021

Petunjuk pengisin :

1.

SS (sangat setujuu) jika anda merasa sangat setuju dan sependapat dengan
pernyataan tersebut.

S (setuju) jika anda hanya merasa setuju dengan pernyataan tersebut.

KS (kurang setuju) jika anda merasa kurang setuju dengan pernyataan
tersebut.

TS (Tidak Setuju) jika anda merasa tidak sependapat dengan pernyataan
tesebut.

STS (Sangat Tidak Setuju) jika anda merasa sangat tidak sependapat dan

menganggap pernyataan itu salah.



67

Gratis ongkos kirim (X1)
No Pernyataan SS KS | TS | STS

1 | Gratis ongkos kirim menarik perhatian
saya untuk membeli produk di shopee.

2 | Saya tertarik berbelaja di shopee
karena menawarkan gratis ongkos
Kirim.

3 | Gratis ongkos kirim yang diberikan
shopee meningkatkan keinginan saya
untuk membeli produk.

4 | Saya sangat terdorong melakukan
pembelian di shopee karena adanya
gratis ongkos kirim.

Potongan Harga (X2)
No Pertanyaan SS KS | TS | STS

1 | Saya sangat senang membeli produk
di shopee karena memberikan
potongan harga yang sangat besar.

2 | Saya sangat senang membeli produk
di shopee karena masa potongan
harganya cukup lama.

3 | Saya sangat senang membeli produk
di shopee karena jenis produk yang
ditawarkan mendapatkan potongan
harga.

Kecepatan Pengiriman (X3)
No Pertanyaan SS KS | TS [STS

1 | Saya sangat senang berbelanja di
Shopee karena tempat saya mudah
dijangkau sehingga kedatangan
barang yang dikirim sesuai jadwal
yang telah ditentukan.

2 | Saya sangat senang berbelanja di
shopee karena kecepatan waktu
kedatangan barang yang telah dikirim
sesuai jadwal yang telah ditentukan.

Minat beli (Y)

No Pertanyaan SS KS | TS | STS
1 | Saya minat membeli produk di shopee
karena menawarkan produk yang

menarik.

2 | Saya minat membeli produk di shopee
karena ketertarikan ingin membeli
produk.

3 | Saya berminat membeli produk di

shopee karena keinginan membeli
produk yang ditawarkan.
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Saya sering membeli produk di
Shopee.
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Lampiran 3 : Data ldentitas dan Tabulasi Responden

Jenis (X1) (X2) (x3) | (v)

No Kelamin Angkatan xj;-L_ x21, x:;]_, xj_ Total x12, x22, x32, Total xf, x23, Total | v1!v2|v3lya Total
1 | Perempuan 2018 4 4 1 4 13 2 5 4 11 5 5 10 4 15| 5] 5 19
2 | Perempuan 2018 4 4 4 4 16 3 4 4 11 4 3 7 3|13|3] 4 13
3 Laki-laki 2018 5 5 5 5 20 4 4 4 12 4 4 8 4 | 4] 4| 4 16
4 | Perempuan 2018 5 4 4 4 17 4 4 4 12 4 5 9 5|5 | 4] 4 18
5 Laki-laki 2018 5 4 4 4 17 5 5 4 14 4 4 8 4 1414 ]|5 17
6 | Perempuan 2018 5 5 5 5 20 5 5 5 15 4 5 9 5 5 5 5 20
7 | Perempuan 2018 5 5 5 4 19 4 4 4 12 3 4 7 4 |1 414|565 17
8 | Perempuan 2018 5 5 5 5 20 5 5 5 15 5 5 10 5|5|5]|5 20
9 | Perempuan 2018 5 5 5 4 19 5 5 5 15 5 5 10 5 5 5 5 20

10 | Perempuan 2018 4 4 4 4 16 4 5 4 13 4 4 8 4 4 4 5 17

11 | Perempuan 2018 5 5 5 5 20 5 5 5 15 5 5 10 514 |4 |5 18

12 | Perempuan 2018 5 5 5 5 20 5 5 5 15 5 5 10 5|5|5 |5 20

13 | Perempuan 2018 5 5 5 5 20 5 5 5 15 5 5 10 5|55 |5 20

14 | Perempuan 2018 5 5 5 4 19 4 3 3 10 4 4 8 4 4 4 4 16

15 | Perempuan 2018 4 4 4 5 17 3 3 3 9 4 4 8 3 4 4 4 15

16 Laki-laki 2018 4 5 4 4 17 5 4 4 13 4 4 8 4 | 5|4 )| 4 17

17 | Perempuan 2018 5 5 4 5 19 5 4 4 13 5 5 10 3|54 |5 17

18 | Perempuan 2021 5 5 5 5 20 5 5 5 15 5 5 10 5|5|5 |5 20

19 | Perempuan 2020 4 4 4 4 16 4 3 3 10 3 3 6 314 |4|5 16

20 Laki-laki 2018 4 5 4 4 17 3 3 4 10 4 5 9 4 |1 414 ]|5 17

21 | Perempuan 2018 5 4 4 5 18 5 5 5 15 4 4 8 4 1415 |5 18

22 | Perempuan 2019 5 5 5 5 20 5 5 5 15 3 3 6 5|5|5]|5 20

23 | Perempuan 2018 5 5 5 5 20 5 5 5 15 5 5 10 5|5|5]|5 20

24 | Perempuan 2018 5 5 5 5 20 5 5 5 15 5 5 10 5| 5|5 |5 20

25 | Perempuan 2020 5 5 5 5 20 4 4 4 12 4 4 8 4 | 4 | 4| 4 16

26 | Perempuan 2019 5 5 5 5 20 5 5 5 15 4 4 8 5|5|5 |5 20




70

| OO OIMNO|IOO(OIMNOIMOIMNIOIMOIODV|O|IOIMNH(O|O|OIMNLOIO|O
—AlA A N[N|dA|N|A|A| A | A |N|[HA|A|A|A|A|N|A|A|A|N|HA|A|[A|[N|[HA|A|HA|N|H
NS IOV T IO I TV ITILVLTILOILLIN(TIOL(O(T|WO |
I I R S A R R A A A A A A R A L A R ke ke AP A R
|| |w|w|t|v|t (|| ||| ||| |00 | NSO |0 |[O|w|wv|<
|| |w|w|t|v|t (st |O|v|F |||t O[O |v|F| |||t | 0|
o oo o o o o o o o

~So|Z g I~ Glo|o|~ol Qoo oS lo|o|anGloloi~GloSle|S|v
ML ITILOOIL|ITILO(TIV IO T TN ML T (HOIT | T(OIOL(ION|IO ™M
< WO IOV ITITFT OO T IIT(NVINML T (AT T (T |TF(ON IO M
3525555222255100432335012521953
A A A|A|[A|dA|A| A | A | A|A|[A|[A| A | A | A | A|A|[A|[A|A| A | A|A|A|[A || A |
< WOV ILLIL I TV T T T (T TIT(OILOM T (T IO|IOON|WO |
< WO LIL T T (T(OILLONNMVM LI ITIIT|ILOLILITM TN TN |
OOV T T (T[T (T[T ITITIVLOLILOM T (T T (T[N |WO WO
NV OO0 |O|IMNO|0|O|0(O(O(C|O(MNO|0|O|I|INMNO|IOIO|Hd(S|OIMN SOOI~
AN N[N[N|A|N|A|AdA|dA|N/N[N|[A|[A[N|[AdA|N|AdA|dA|N|N|N|A|[A[N|[HA|A|d|N|H
DILLLILLILISILITIT|ITILOLIL (T (ITIOT(LOOMILOLILILINNMILO MO
<t OOV IS ILIT I IOV T (ITO | T(LOMTILOLILOOILLIN(TIO|TFT|N (T |WO|WO
< I OLILLILLILILILLITLILILILT(TLOLILITILILILLILIMMIL|L(L(L|W|<T
OIWLLLILLILITSILILIILILILOILT(WOLOLLLILITI LML T (TOOLLLMIO|IW|
OOMH|OH|(CO|0|0|GH|(CO0|00|0[(CO(C0|0|[O|(O0|O0|O[(CO0|00|0|[CO|(CO0|00|0|(CO|(00|0|CO|(00|00 |0
—AlA|A|[A|[ A | A | A | A | A | A | A | A | A | A | A | A/ N| A | A | A | A | A | A | A | A || A | ||| H
elielieolleolieolilolleolieolieoliollolioliolioliolioliolleolieollollollolilollolloliolioliolioliolieo)
ANN|N[NN[N[N|N[N[N/N[N NN N[N NN[NN| NN N[N N N[N N[N NN[N| NN N
HEIEEMNEEE 3 HEIEEEEENE IR
UUUUHUUUHHUHHUUUUUUUHUHVMVMVMHUUUU
~EEEHEEEEHEEEEEEEEEEEEEEEHEEREE

=~ X i =~ TR

R R R R N N i R i R R N R R R I I R I I A I I i A A R
vlo|jov|jo|lHd|lo|lo|lo|Hd|Hd|lo|Hd|Hd|o|o|o|o|o|o|o|Hd|lo|Hd|Hd|Hd|Hd|Hd| OO OO
ala|a|a a|a|a a ala|a|a|a|d|d a ala|a|a
NMNOOIOIO|dINMII I OINMNOIOIOdAINMIITILIOIMNOO|IO|IO(AHAINM[(IT(IWO|O|M
N[N N VOO OO MMMM T[T T T (SOOI WO OO0




71

o|o|w|o|o|~tlololo|o|o|o|~|o|lv|lrn|olt| M O|o|o|o|w|O|lo|©|©|©]|qm
Al | AN A|A|A A H NN N[AHA| N A | A A A A NN NN A A QA | A | A

VSTV L|tBvF|T|O|LLLLL|L|T|(FT[OLOL|L|L[M[ (O
(L mL|t|itsOmmuvviviv(idtvom|t|ts|OTLLLL|[S||O|<| || N
VLS LWLt |TLVLLLLLTL| |||V |L|[S|(F (O
Vit LVL|tT|OMF|V|LV|LL[T L ||| (T O|O|O|L|(S (O |||

o o|lo|o|o o o o|lo|o|o o

o|lo|o|Glow|ojo|~g919|2(3|e|g|~|Q|w|w|0|F8(3(8|0o|w|G|w|o|o|w
LMLttt NMOLLVLILOLLL|tF(TLLLLmdt,o| | |w|lN
S| t|N|t T[T OO LLMOL|N|L|T| (T OO |L[M[( (O[T ?
|V TO|N[ NV O|A M NN (W[(W (N[O N
Al || A ||| Al | A | A A A | A | A A A | A | A | A A A | A | A A | A | A | A [ A A
VLS LWLt NFO|LVLLILL ||| (T OOV (O[O |||
T IO TIITIITIN T T T[T (TFT(WO T T|IO|M
VLIS LWLt N[FO|O|LL[T (T O] (T OOV |L[T (OO ||
o|o|w|o|olv~loivlo|o|o|o|o|o|~lrololo|No|o|o|o|Nlvlolo~ O g
Al | H|N|N|A|A AN NN ||| NN NN N A A Q| ]

wit|MmLLo|T L tTLvLLLLLTILLOLLLLT| SIL|IS|S|®
|| |wo|t|T | TV L|T|T|FVLVOLLL|L|T ||| |O|N
VL T|LvLt|T VT VILLLLL|TLLLOLLLL|T| ||| |O|[N
VLT LWLtV T TV LLLILLLLIL®MOLLLL[L[T(L|T|O|[W|N
0 |oo|co|o|o|o|co|c||w|n|m|w|o|n|om|m|o|lo|lo|n|o|lo|o|n|o|n|n|n||w
Ald|d|d|d|d|d|d|d|dA|d|d|d|d|d|d| AN N[N | A|A|A N[ | A ||| A
o|lo|o|o|lo|o|o|o|o|o|o|o|o|lo|o|o|o|o|lo|o|o|o|lo|o|o|olo|o|o|o|o
SN I B S S S S S S S S S ST S S S S S S S S S S S S s A S S s RS
cleleclelclele|e c cle|lele clc clc cleclecleclelele| e
C|c|c|{C|C|C|C|C|=|=s|C|'=|TC|C|C| C|=|C|C|'=|C|C|'=|C|C|T|C|C|TC| C|T
S| 3|3 3| 3|33 3|X|X|S|X|S5|3|3|3|X|3|3|X|3|3|X|3|3|3|3|3|33|3
olola|lalalalala® ol aolalalallalalllalao® alalaalalalaa
EIE|IEIE|IEIE|IE|E|z|Z|E|IS|EIEIEIE|IS|EIE|S|E|IE|Z|EIE|IE|E|EIEIE|E
O 0|00 0|00 P|EF B OT OO OOIEOPOEL O OO O OO D DD
L S G VU W W D W I W P S | S [ S | S S [ S e | S S | S | S [ S | S | S | e | S
olo|lo|o|o|o|lo|lo|Hd|d|lo|ld|lo|o|o|o|d|o|o||o|o|d|o|lo|o| o000 D
ajojajajajaiaia o oo oo [algNal alaojajajajaiaia
olo|o|dlam|s|vwol~lo|o|ojdNm| v~ o|lo|dNmi S| w0
DD O|0|o|0|O|[O|[O|O|O|O|R|[~[~|MN|~|N|~[M~|[~|~|c0||o|c|c|c|c0|n|n




72

ol~lo|~lolt|o|~o|olv|~olv|o|jo|mi~~Nt|lo|lolo|o|lv|o|lo|lo|o|~|o
N A Q]| A A A | A QA A A | A | A A A | A QA A || A AN | =N
VLWLt It IO T|O|LLMOLL|T|TLV®MF|O|T||N S| O[O0
Wit MLt | ItV [TV |TF| N[O |F O[O | |TF| O[O ||| 0O
DL T ITIILV T T (T[T (T[T T IO T T IO ST (T (WO (T |WO || T|WO
DS TLOLNITIFILVIT (T(T(O(T(TOON T T TV (T[T (WO (T |WO || T|WO
o o o o o|lo o o o
Glo|o|w|Glo|o(~Glo|~|o[G~|o|wo|olo|o|~o|Sg oo |G|lo[T|lele|g
witMmLLvotsmbvom|t|tsv(dg|o|t|o|t|t ST F|IO|L|T|OO[F|O|O|M|W
Wit Mot Fvoo|tsvoo|t o t|ts|O|FvL|T|OL(t|vmm|n
VA S|V O|d gV M NtV O|IT|N|OF|N[M S |VL(MO(LNNW|O[H|W
Al || A ||| Al || A A A | A | A A A | A | A | A A A | A | A A | A | A | A | A | A
Vit LLLmm LtttV st TV |F|O|O|M |0
WMLt ||| O[T || |F O[T O O[O |F|O | (SO |M | |O
wit|vvLogt| LTI LTV LLLL SIS0
o|l~|lo|~lo|lo|lo|lojo|lo|~No|ot|o|o|lo|o|lo|n|v|o|lo|o|o|t|~lo|o|v|o
N AN AN A A N[N NN NN QA A || A AN
it ||V O|TLLL|T|LLOLLLLLT|TILLL|T| M|
TN RS To RS A NTo N R Yo B TN RTo R NTON N RS A RTo R S S FTo R R To N ETo N RN RS BT o N RTo N TN TR N oo A RS NToR S RS o)
it |Vt |FLL|T|OLOLLLLLIL|TLLLL| S|S0
VLWL tLvLLLLLLLLtITILLLLLTLLLT SO0
o|lo|o|o|lo|o|o|ojo|o|n|m|n|o|o|m|m|n|ln|o|o|mn|n|n|m|||n|n|]|n
e N = N RN = I = A R R RN = T T = RN e T - s = S RN A s e A = A = A A i
o|lo|o|olo|o|o|o|lo|lo|o|o|o|lo|o|o|o|o|lo|o|o|o|lo|o|o|o|lo|lo|o|o|o
SN I B S S S S S S S S S ST S S S S S S S S S S S S s A S S s RS
c cleclelelc cleclcl e cleleclelciclele| e clc|c c c
Cl | C|C| C|C|C|'=|TC|C|C|C|'=|C|C|C|C|C|C|{C|C|C|'=|C|C|T|'=|=|T|'=| T
S|X| 35| 35|33 3|X|35|3|3|3|X|3|3|3|3|3|3|3|3|3|X|35|35|3|X|X|S5(X|5
all|lo|lalalalal® ool alalalalalalalaa®alaal Salsa
Elc|EIE|EIE|IE|Z|E|E|IE|E|<|E|E|IE|E|E|EIE|IE|IE|Z|EIE|IE|S|<|E||E
OE 00|00 0@ 2O O S OO OO OO OO0 OEEF OGO
P S | S [ S | S | S S | S | S | S [ S D G TS W W O SRR D SR B S S | S | S - -
old|lo|lo|lo|o|lo|ld|lo|o|lo|lo|d|o|o|lo|o|o|o|o|lo|o|d|o|lo|o|d|d|lo|ld|o
[a oo oo ajojajajajiajaiaia [A s e o o

oldln|mt|w|lo|~lojlo|lo|ldN|mt|n|o|~|o|lo
DOIH NI IO DS ool |o|d|O|o|o|o|adld|d|ld||ada|w|a|—
OO0 000 00 00| glg|lqg|ld|ld|ldalala|a| S| ||| || |||




73

~lolo|lolm|lo|lw|olo|lo|lo|o|lol~o|lo|lojo~lo|v v o~~~ o|lo|w|m|~
AN H| N AN NN AN QA NN QA A ] A N A A A Q| A A A
<t (LLLLLtLLTIVLLtLLLLttFOooviviio,w|w|s|s|(w
<t(LLLOLIktLLLLVLLSLLLLLOn S| SISO S|
VLLLOLIktLLLLLLILLLLLTLS| OSSO |||
(L FT|LVNLOLLLLVLILTLL|LL|(T (||| SO ||| WO
o o o o|lo o|lo|o o|lo|o o o
|GG ™ gI~g1909|12(81o9(|9|9|o|~|o|~|~[G o~~~ |S|w|o|o]|w
St LLLNLOLLTIVLLILILLLMS (SISO |
St (LT AL|tTLVL|T|VLLTLLLOM oLVt v
MO (MW g (DO VLILLILILNILLLIS| A ON|NL(N(S SO (N[ (O] N
Al || Al || A A A A || A A A | A | A A A | A | A | A A A | A | A | A A | A |
L TLOLtLVLLLVLLxLLLLt (S| || (|||
(LT LOLtLLLLLLITLLLtsOm T TV LLL| (Lo
VILLLOLILILLLILILILIETLLLLtTOT| TSV (L|T (O
o|lo|lo|o|lo|o|o|o|n|o|lo|o|o|lo|o|o|o|jo|~|t|ojo|lo|n|o|lv|lo|lo|o|o|~
N NI I N G I S S I N S S I N R N I I I I I I I I S
VLBVt |V|T VT |VIL|LL(t|VLL( (TN OO |||V |O[L|<
VLWL LtV LT VILLLLILL LS| T|O|L[ (LT |||
VLLLLLLLLLLLLILLLLL(TLL||O|L[ (O[O |w|<
VLLLLILILILLLILILILILILLLLIL[TLLL|L[T(TO|(L[W|[W|W
wlo|lo|o|o|lo|lo|m|mo|d|o|d|d|o|d|o|d|d|d|d|d|d|dA|d|d|d|—|o|0|d|d
A N N I RN N N I I TN S N N N S RN T BN N N R RN RN NI R == Y
o|lo|o|olo|lo|o|o|o|o|o|o|o|lo|o|o|o|o|lo|o|o|o|lo|o|o|olo|lo|o|o|o
SN I B S S S S S S S S S ST S S S S S S S S S S S S s A S S s RS
clele|le clele|lel e clc clec|c clc cleclecleclelele| e
C|C|C|{C|'=|C|C|C|C|C|'=|T| C|'s|=s|s|C|C|C|'=|C|C|'=|C|C|C|C|C|TC| C| T
S| 3|3 3|X|3|3|3|3|3|X|3|3|X|X|X|5|3|3|X|3|3|X|3|3|3|3|3|33|3
ololo|la|®alalalalallSlola8s8c|igolalalllala® alalalalalalala
EIE|IEIE|IZ|E|IE|IEIEIE|IS|IE|E|z|z|S|E|IEIE|IS|IEIE|Z|EIEIE|E|EIEIE|E
00|00 E 0022 QEOOEE OO OEL O OO O DO D DD
S | S | S | S S | S | S | S | S S [ S S [ S [ S e | S S | S | S [ S | S | S | e | S
olo|lo|lo|d|o|lo|lo|o|o|d|lo|o|d|d|d|o|o|o||o|o|-|o|lo|o|o|0|o|o| O
oo oo (el oo [algNal alaojajajajaiaia
oldlN|m|t|vw|oi~o|lo|lo|ldlaN|mg|w]|o|nlo|o|o|ld|N|ms(vo|~Nolo|o
NNNNNNN N[N N|O|ommomoono( I ||| (S (S| TS| 0
Al || A A A A | A | A A A | A | A A A A | A | A A A | A | A A | A | A | A | A A | A | A | A




74

olojlo|~o|lo|lo|on|jo|o|d|lo|~|lo|jo|o|lo|o|lo|jo|jo|v|o|n|olo|o|v|w|wv|w
ANN| A N|A|A A AN A N[AHA[AH NN N AN AN A NN Q| A | A A A
VLLLLt |t LVLLNLLILILL[LLLL[S|T|O|OL[L[L| <<
(LWL T|LVLt T TV (T OOV |O[F|T|O|L[(L[L[WL| |
VLWL T|L|t STV (T O|L|L|LLL[T|T|O|LLL[L| <
VLWL TVt LOLtLLLLLLL ST TIOLLL[L| ||
o|o o o o o|lo|o o o o|lo|o
o|Qg|le|glo|e|o|w|g|~|Qlw|w|G19 |9 w|w|Glw|w|[T|o|(g|9|9|w|w|wn|w
St (LLNLLMS T O|T O[T OOV || O [T ||| OO (O |||
(LWL T|LV|tT|OLF|LO|L[t TV O[T ||| (OO |||
S| O[OV LG [NV | e |O(NNO LW (OO|[N(D(W(D[W|WO (NN NN
Al || A A oA || Al | A A A A | A | A A A | A | A A A | A | A | A A ||
VLWL T|LVLMO S OO (T OOV LL[F|T|O|L(L[L[L| |
St (LLMLILMSIFILOLt(ILLL|tTLLT| T |IO|LLLL| |||
LVLLMLILOL TNV LILL|T|O|LLL[L| |
o|lo|o|o|lo|o|lo|o|o|o|lv|o|v|lo|o|o|o|o|lo|o|lo|~|lo|lo|o|lo|o|v|o|~|wWn
SN I B S N I I S B N I T S S S S S N I R S S N R I I I
VLLLLLt LTVt (LVLLLLLL|T|O|LLL[L| (v
VLLLLLtLvLL|T|LvtVLLLLLLTTO|LLLL|[T|L||m
VLLLLLt LTVt (BVLLLLLLt|T|O|LLL[L| <L
VILLLLLItTLLL|TILTLVLLLLLILILTLLLLLL||L|(WL|<
©o|d|o|o|o|o|o|n|o|o|o|o|o|d|d|d|d|d|o|d|o|o|n|o|n|d|—|o|n|n|wn
AN ||| dA|d|d|d|d|dA|N|d Al |a|a|ad N S| d|d| AN A A A A
o|lo|o|o|lo|lo|o|o|o|o|o|o|o|lo|o|o|o|o|lo|o|o|o|lo|o|o|lolo|lo|o|o|o
SN I B S S S S S S S S S ST S S S S S S S S S S S S s A S S s RS
cleleclelelclele|e c clc clcle|le clecleleleclclelelelcslc
Cc|c|c|{c|c|C|C|C|C|'=s|C|'=|C|C|=|C|C|C|C|'=|C|C|C|C|C|C|C|C|TC| C| T
S| 3| 3| 33|33 3|X|3|X|3|3|X|35|3|3|3|X|3|33|3|3|3|3|3|33|3
Q.n..D.D.Q.n..n,.D.D.nl__u D.nl_a pplﬁpppplﬁppppppppppp
E|IE|EIE|E|IE|IE|IE|E|Z|E|IS|EIE|IS|E|IE|IEIE|S|E|IE|EIEIEIE|IE|EIEIE|E
O 0|0 00|00 P P|E OTOOEOPOOEL OO O OO DD D DD
L S G Ui W VR [ W D W B P S [ S e | S | S | S P I G VU I S U D U D G D U B S R .
olo|lo|o|o|o|lo|lo|o|H|lo|ld|lo|o|d|o|lo|o|o||o|o|o|o|o|0| 0|00 0| D
oo o (el oo ool
dlNms|vw|ol~Nojo|lo|ld|lalmt(v]|o|no|lojojd|Nm|t|(bw|o|~lo|lo|o|d
VLV LILOVILIOMO|OC|o|O|O|O|O|O|O|O|O|NR|~|[~[N|IN~|INIK|[~|N|N||w
Al || A A A | A | A | A A A | A | A A | A A | A | A A | A | A | A A A | A | A | A A | A | A | A




75

VO OIOIMNO|OC(O|HO|O(OOC|I0|OC|O|IO0O|OO|O|IO|I0|C|V|IJF|O(IOIOO|IMOIN|IN|O
Al A A [N/ N|N|A|A|A|dA|N[N|[A|[A[N|[A| A N|N|N|A|A| A [N|[HA|[A|N|[H ||
DI IOV TV FT (T[T TV T (TOLOVLOLO T T(OIOO LN |
< I | I (OIS LV T T[T (T[T IOVOILLLOLILOM T IT|T(ONO|M|LO
DI IV IV IOV T FTLOVOLTILOVOILLL T | T(LOIO |T|OT| M| LO
< I | (O IV FTILOMLOIL[(FT(FTLOVOLTILOVOILLLTM T |T(OMN|M|LO
o o000 oo oo oo
©o|o|o|G|o|G|S |G |o|xo|x0|g|g|~ 0S8 |0|8 |G |w|o|©|~|on|on|on|o|w©|wn|w
M IO IV I (TN I FTLOLTIOVOIL TN |TF(LOND TN
NS IO IV T T[T (T TOVOIL T[TV TT|TF (TN || WO
2225335552555425425551052583921
—A|A|A|A|A|[dA| A | A A|A|A|A|A| A | A | A|A|[A|A|A| A | A | A | A | A | — |
< I | (OIS LML FTILOLIL (T (T[T ILOLILILITM OO MM ||
T I | (OIS |MLLILIL I FTIOMLWOOLLILFTLV T (TOVOILVLILLN T[T IT(ND|T|MN
< I | < (OO LLILILLIL I TIOLOLOOILLILITLOLLITILOVILILITOLILILLIN(TM|T |
OO0 |O|0|0O|O|IO|IT|(O(O(O|OF|O|0|O|O|IO|O|INMO|IOIMNOIMNO|INO|
AN N[N/ NN/ N/ N|AdA|N/N[A[N|[A[N|[A| A N|N|N|A|A|N|[A[N|[AHA|N|[H|N|H
< OO ILILILILIL TILOLLILILIMLLILITILLILLILLITITILTILOLLIL(T|WL|T
< OO ILLILILILILMLILLILILIMILLMIITILLILILITMLMOMIL|T(OLM|W|W
<t OO ILILILILIL FTILOLLILLILITLVLITILLILLILL T ITLILIL | T|LL|W|<T
< WOV IT(LOVOIWOOILLILILILLMILLILIITIL(TLVLLITILOVILILILITLILIL | T(OL(O|W|W
O|OMH|0[(C0|00|0|[O|(H|00 ||| |0|0|(CO|O|N|[O|H|H|[CO|(CO0|0O|O (|| |[CO|CO|D |0
—A|lA|[A|[A|[A| A | A/ N|A| A |N|N|[H|[A|A|[A| A | A N|N|A| A | A |A|[A[N|[N|H|d|d|H
elielieolleolieollolileolieolieolieolloliollolloliolioliolleoliollollollolilollolloliloliollolioliolieo]
ANN|N[NN[N[N|N[N[N/N[N NN N[N NN[NN| NN N[N N N[N N[N NN[N| NN N
5|5|<|<|5 5|2 & 5||5|5/5/5|<| 5 5|5|5/5/5| 5|5 &
UUHHUUHUHHHUHUUUUHUUUUUUUUUHVMVMVM
SR EEEEE RN EEEEHEEEEEEE R EE
| =~ i v vy =~ =~ 2 v vl i
R I R R e i e A R R N I R R R N N R R R A I A i i
vlo|Hd|Hdlo|lo|H|lo|Hd|Hd|Hd|o|Hd|o|o|o|o|H|o|jo|o|lo|O|O|O|O|O|H|d| L[
a|a a|a a a ala|a|a ala|a|da|a|d|d|d|a
NN ITIOD|OINO(D|O A NMNIIT|ID(OINMNOV(DIO|HANMNII|LVLIOINO|OD|IO|H|N
00|00V DM ||| |O|O|O|O|I0|0O|OC|I0|0|O|H|d |
—A|lA|A|[A|[dA|A|A|A|A|A|A|A|[A|[A|A|[A| A | A N|N|N|N|N|N[N[N[N|N|N|N|N




76

ool |v|lolvivw|o|o|~|ln|lo|ln|o|o|o|o|n|o|o|o|o|o|~|ln|o|o|n|o|n
ANN|d|A|N|dA A A | A || A|A| A AN A A A AN || N| N[ AN QA A | A
(LML S |||V (ST OO [TV (OO (L[| |W|W
ML || |O| S| OOV (S [T O[O || O|O O[O |
SV I TV T (T (T[T IT(OOLOIOO|O T[T |T(WO
SO T[TV O[S |T|T|O(FT(WO [TV [T O || O[T (OO |||
o|o olo o o o o o|lo|o
o g|glo~glgle|lo|o|o|glo|glo|glo|ojo|o|jojo|lo|g|lo(g|g|g|o|o| o
LWL TV (ST |||V (O[T O[T (VOO || O|L[(LL[L|WL||W|<
<OV MOLLILIFFIT TV TIOTIVTIVOTIT(ITIO(T|IO(T|OO|IO(O T (T
NI OOOMONNN G NO T (T|OO0OO0[(0 O[T N0 NM S
Al || H | A A A H | H | A Al A A | A | A A A A | H | A | A | A A A | A || A | A A
SV I TV T (T (T T IT(OLOWO (OO [T |OO|IOMO|O(
OO | T[TV (T[S [|F|O|N (OO [T O[T (OO |WO|W[(IF (O[O0
(OO LILIL S (T ||| (O[T (OO ||V (T (O(O|O[|[T|M WO
wlo|o|o|o|o|lni~|o|o|n|n|~o|o||~|~~o|o|jo|o|o|lol~o|o|o|~| o
AN|N|dA|A|N|dA A A | A| A | A AN A || A | A A || A | A | A | A A A || A | A || A
S ILVLIT TV TN (T O TV (WO | (T OO (T
SOt |FIVOLL |||V (O[T O[S [TV OO | (ST |O|WO | |WO
S (LLLLIL M S ST (T(LL ||| T[T [TV O ||| |0
TOLLLILILT .| T|T|FT(OLLL|[T|V(LL(L|(T|OV|L[(T(O(L|(WL|(WL|<|<
olw|o|d|o|lo|ojo|lo|lo|o|d|lo|lw|o|d|d|o|o|d|d|o|o|d|d|d|o|d|o|n|o
N dN|NdNddd|N|Nddd|a|jaddajadd|aNjafa oA A A
olo|o|o|o|o|lo|o|o|o|o|o|lo|lo|o|o|o|o|lo|o|o|o|o|o|o|lo|o|o|o|o|o
SN S S S S S S S S S S S S S S S S S S S S S SIS S S S RS SIS
clelelelcsle c c clclc clelc|lelc| e clelele|lcels clc
C|c|c|{C|C|C|'=|0|'=|C|=|TC|C|C| | C|C|C|C|{C|C|.—-|C|C|C|T|C|C|.—| | T
S| 3|3 3| 3| 3|X|3|X|3|X|3|3|3|X|35|3|3|3|3|3|X|3|3|3|3|3|3|X|3|3
alalalalalall|a|8 a8 alallalalalalalgc aalaaags o s
EIE|IEIE|E|IE|IZ|E||EIS|E|IEIE|IS|E|IE|EIEIEIE|IZ|EIEIEIE|IE|IE|IZ|IE|IE
V|IVIQ|VIV VT OTCLIT QLG LV NV DV NOVXV VOV OV OV OVXONO
o|lo|o|lo|o|lo|Hd|lo|d|o|ld|ojo|o|d|o|lo|lo|lo|o|o|—|o|o|o|o|o|o|—|0|O
aaojajaiaia o o oo oo ajlaoajiaiaia [algNal
Mmoo~ loloojd| Nt (n|o(i~lo|lo|oldNmS|w|on~olo|o|d|lN|m
Ald|d|d|d|d|d N[N |N|N|N N[N [N NN Omoo oo o |||
NjN[N|N|N[N[NN [N NN N[N NN NN NN NN NN NN NN NN NN




77

o|lo|lo|o|lo|lo|lo|o|o|lo|w|n|n|o|o|o|o|~|~|~|o|o|o|~|o|n|o|lo|v|o|~
AN A A NN [ | H N A A A N[N A | A A A A AN A | A A A | AN A A | A
VLLLLLL SOV V[T OO || (O[O ||
St LTV LLLTILo|tLLL Tt ST O[OS (O |||
VLS TV O|TF V[TV |L|L[(T O[T OO S| O
VLMLt |LLLTL|TILVLLL ||V (T O ||| [F|O|O ||
o|o o|lo|o o|o o o o o o o
Qoo |g|18(g|o|o |9 oG~ Qlo|Glo|o|Qlo|o|(~o|o|Jlo|wo|G
VLLLTIVLLLLLLtTLL| TV OOV (O[O |0
VLS| T OVLLLST|T|IOLLOL®OLLLLT|L|T|T[OM ||| |0
St (LMmmu|itsivvdTLvNLit(FLML|tsONF|ILLO0ONT| o<W
Al || A A A A | A | A A A | A | A A | A A | A | A A | A | A | A A A | A | A | A A | A | | A
LVLLLLLLLLL|TILLLLLL|t| OOV |O(S | |WO |0
<t (LMmMmuitsiLvLLLsTILLLL®OLILILILLLLLISSOLWLL| (W
VILLLLILILL SOV (IO |L|L[(t (T[T O[O|T|WO|W |0
olo|o|~|lo|lo|~|ojo|o|~|o|olo|o|~o|jo|lo|lo|o|~lo|o|~o|lo|lo|t|o|o
N d|d| AN A || A | A A A N[ || AN | A A A | A | A | A | A AN A | A | A | A | A
VLTI LVLVL®ML|(t|V|LL|(t|T ||V || OO ||| O[O |M ||
VLT |V LWLt OBV STV M| O|L|F O[O0
VLTV tTVLL LT OLLLLLLt|V|TLVL| || O[OV |0|[W0
oY RS RS RS To R NToN R A RTo N AT R TN R NTo N NTo N NTo N RS RN NTo N AToN RN RTo R AT R TN NToN NTo N NTo RS TR RN S A HTo!
olo|lo|o|o|lo|lojojd|o|lo|lo|o|lojd|d|lo|olojd|o|o|o|d|lo|o|o|o|lo|lo|o
NNd|d|d|d|d|]|a|d|d|dd|[dla|ad|qQad ] d|add| a3 S|
o|lo|o|o|lo|lo|lo|o|o|o|o|o|o|lo|o|o|o|o|lo|o|o|o|lo|o|o|lo|lo|lo|o|o|o
SN I B S S S S S S S S S ST S S S S S S S S S S S S s A S S s RS
clc clelec|e clele|e clecleclelclele| e clc|c clc|c
C|C|l =S| =|C|C|C|C|'=|TC|C|C|C|'c|C|C|C|C|C|{C|C|C|'=|C|C|T|'=|=|T| C|T
S| S|X|X|S|3|3|3|X|3|3|3|3|X|3|3|3|3|3|3|3|3(X|3|3|3|X|X|5|3|3
olo|l8|® olalala|® alalalal®ialalalalalalaa®alaal Sialaa
ElE|l<|<|EIE|IE|E||EIE|E|E||EIE|E|E|EIE|IE|E|Z|EIE|IE|S|<|EIE|E
OISl S 000 PE OO OOOE 00O PP PP OO0 EEF O OO
S | S S | S | S | S e | S | S | S L S SR VU R W D W I S S | S | S P W I W
olo|ld|d|o|o|lo|lo|-d|o|lo|lo|o|d|o|lo|o|o|o|o|lo|o|d|o|lo|o|Hd|-|o|lo|o
oo oo oo oo [A s e [A s e
<t|vw|o|~lo|lo|lo|ldla|ms|vw]|ol~lo|lo|ojd|laN|m| s w|o|~lolo|lo|d|lN|m| <
ST LWO|WOILLIL(WV|(WL|O|O[O[O[O|O©|O|O|[O[O[R|I~|N~|N|~
NN N[N NN N[NNI N NN NN NN NN NN N NN NN e e




78

olo|a|~lo|lo|o|~lo|l~lolo|~ojlo|~|o|~o|lon|o|o|lo|~|o|~|o|o|v|v|o
NI G I I R IR I I LI N I N I I IS
ToY NToR ENE RS A NTe N NToR ToR RS A NToN K A RTo N RSl R o HTo N AT Y NTo N K RO RS R NTo R AT U NTo N NToR RTOR TR NToN RS S A N To Y N o)
ToY R Ko R I To NTe N I NTo R K U NTo R NToR RS A ETo N NToR RToR RS A R o o N RN A K A NTo R RTOR AT U NTo NS RTOR S S o S A RTo RS A o)
ToYNToR ENE RS A NTe N NToR ToR TN NToN S A RTo U TN RTo R ATo R o S AT ETo N NTo R RTOR AT U NTo N S RTOR RS To N RS R A NP N o)
ToY S NToR RS A TN S RS R TN NToN S A AT NTo N R HTo R ATo R o o B R N RS S NTOR AT U NTo NS RTOR S S o RS A S o)
o o o|lo|o o o|lo|o|o o o o
Glo|o|o|G|o|8 |88 |w|o|o|w|F|lo|lo|o|o|a|G1919|9|o|G oS |o|o |G
ToY RS S A T Y N Te N AT R NTo R AT N AT o R NTo R Rt NTo N N ol RTo N AT Y NTo N S AT ETo N NTo N RTOR AT U NTo N IS AT R ToR NTo N RS A AT Y o HTo)
Tl NToN IS RS A TN R o R TN NToR No RS RSl ToR RTOR RS RS o S RS RS NTo N RToR RV U NTo R NToR RTOR RS A ToR RTOR IS RS HTo)
o dobmd o muititv ottt Lo |NO OO0
R R IR = A I PR el g e R ) e R ) ) ) R ) e R R ) R R g R R e e
To) S S S A I Te N NToR Ko R TN NTo N I A R T TN HTo N RS A ETo N o R RN S NTo N RTo R AT U NTo N NToR RTOR TR RN KN RTo S A N o)
To) RS Neo R RS NTeN RS RS R TN NToN K A RTo RSl NToR ToR RS RS o TR AT U NTo N NTo R TOR R U NTo NS TOR RS A NToN RS RS RS BT
LWL T VLT OO L|LLL(LLL|F|O(F(O|L[(L(L|T|F (O[O |(0O|W0
olo|lo|xt|o|lo|v|o|lo|o|o|o|~o|o|v|~|ojo|lo|o|o|lo|o|o|n|lo|o|o|n|o
AN AN | H ||| A ||| Q||| A A | QA ||| N[ H N
Tl NTo o R K Y NTe N NToR K A TN NTo N S A R To N R NTo R HTo N AT NN K RTo KA NTo N RTORATo K NToR RTOR S N HTo R AT N A N o)
Tl NTo R Yo R RS A NTe N Ko RS A o R o R RN A S o ETo R AT R o K R A To N NTo R RTo R AT U NTe R o R RS A TR R Yo R RTo S A N o)
Aol o R Y N e N NTo R NTo R To N R S R T TN R RN AT R o K AT ETe N R RTo R AT U NTo N NToR RTOR S To R YO RS A N N N o)
Tl NToN IS RS A I Te N NToR o R TN NTo R RTORRTo TN RS RTOR RS AR o NToR RS RS NTo R TOR RS A NTo R NToR RToR A ToR NTo N o AT N NTo N HTo)
olo|o|lolo|lo|o|o|lo|o|lo|o|o|d|o|o|o|dd|d|o|d|ld|d|0|d|d|o|n|n|o
Jd|d|d|dd|]d|dd|q|dd|ld|lodldgdaaladaaoadgdaaddgdl S
o|lo|o|o|lo|lo|o|o|lo|o|o|o|lo|o|o|o|o|olo|o|o|olo|o|o|o|o|o|o|lo|o
NI S I S S I R S I B S S I S S S B S S A B S I I I RS
MEEEERE HEIEEEEEEE EREREEEE S
S|3|3| 3|3 3|X|X|3|3|X|3|3|3|3|X|3|3|X|3|X|3|3|3|3|X|X|3|3|X|
SEEEEEEEEEEEEEEEEEEEHEEEREEEREE
00| 0|00 o|ElS o oS oo o oS ooE o oo o oES o oE o
S | S | S | S | S | S S | S S [ S | S [ S S [ S S S [ S | S [ e LN P
olo|lo|lo|o|o|ld|d| ool o|lo|o|o|-|o|lo|d|o|-d|o|o| sl oo D
oo ao oo ooiaio oo o oo oo o
wlo|~olo|lo|dNlm|s|violnoo|lo|ldoNmd|v|ol~lo|lo|old|lo|0|s|w
|~~~ |@|wo|w|w|n|o|n|ln|d|o|ld|o|ojo|o|d olo|o|dd|lo|lolala|d
NN NN[NNNNNNNNNN NN N NN N NN QO oo oo o




79

olo|o|~|~lo|lo|o|olv|o|~olo|o|lo|v|n|o|~]|~
NN A A N|A A A | AN A N[ AN A | A | A A A |
VILLL TVt ||| (VLWL ||| |00
VLWL S| T |L| (S| N[ (OO O[S
VLWL TS| TV (ST O|O|LLL[L || |O| [
VLWL T|LVLtL( ||| (O[T O[O0
o|lo|o o o o|lo olo

gIglglo|o|o|Glo|o|~Glojo|G g |w oG T |o
VLWL T|FTILVLLLNLO|L[([T(LVL|L|T|L|(L|(L|<
VLWLt LT T O[T (VLWL M| | O[O0
ViMoo T N0t dsvdoou(siN
Al || A A A | A | A | A A A | A | A A | A || A | A A ||
VLWL T|LVLt O ||| (VLB |O|T|L[0O|[<
oY RS A R o RN o N R AToN RS A RTo R AT R ITo N NTON RS A HTo N RN RS A ATo R NTON RS
VLWL T |LVLL(S (||| (O[O ||| [0
olojo|~lo|lo|lo~o|v|o|~|lo|lojo|~|lo|o|lo|o]|m
Al N|dH|A|A|A A | A | A | A| A A A A | A | A | AN A | =
DL T TV T TV TV T T |O|WO (OO
< WO T I T (T (WOO(ST(WO|FT|OILO|O |
LWL STV | |LO|(N|L [T ||| | O[O |0
VLWL TVt (LVLLLLLTLL|(L|T|L|(v|[w
olo|lo|d|d|o|d|o|d|d|o|o|lo|lojo|o|o|o|lo|o|o
dd|dlaladladaladddd/d9|]dd S|
o|lo|o|lolo|lo|o|o|o|lo|lo|o|o|lo|o|o|o|lo|lo|o|o
SN I B S I S S S S S S I S S S S S I S I Y
clelelelels cle|l e cleleclelelcelelel e
C|C|C|{C|C|C|'=|C|C|C|'=s|'=|TC|C|C|C|C|OC|C|OC|T
S| 3| 3| 3| 3| 3|33 3|X|X|5|35|3|3|3|33|3]5
olola|lalalall|lalalallS8|lalalalalalalalala
EIE|E|E|IE|IE|Z|EIEIE|IS|S|EIEIE|IE|E|EIEIE|E
Olo|lo|lo|o|o|E PP Q@S OO0 0O OO DD
S | S | S | S | S | S (U [ W I S G VU W D W DO W DGR I W
olo|lo|o|o|o|ld|lo|o|o|d|d|o|o|o|o|o|o|o|o|O
aaojajaiaia ajaia alojajajlajiaiaia|ia
ONo|lo|oldlNmg|vw]|o|~lolo|o|d|N|m|t|(n|o
olo|o|o|ld|ld|d|d|d|ld|d|d|d|d|N|a NN NS
OO ®mmnoom oo oonolooonlololom




Lampiran 4 : Data SPSS Versi 23

» Karakteristik Responden

Jenis Kelamin

Cumulative
Frequency Percent Valid Percent Percent
Valid Laki-Laki 76 23.3 23.3 23.3
Perempuan 250 76.7 76.7 100.0
Total 326 100.0 100.0
Program Studi
Cumulative
Frequency Percent Valid Percent Percent
Valid  limu Ekonomi 67 20.6 20.6 20.6
Manajemen 168 51.5 51.5 72.1
Akuntansi 91 27.9 27.9 100.0
Total 326 100.0 100.0
Angkatan
Cumulative
Frequency Percent Valid Percent Percent
Valid 2018 154 47.2 47.2 47.2
2019 48 14.7 14.7 62.0
2020 61 18.7 18.7 80.7
2021 63 19.3 19.3 100.0
Total 326 100.0 100.0




» Analisis Dekriptif

X1.1
Cumulative
Frequency Percent Valid Percent Percent
Valid TS 1 3 3 3
KS 4 1.2 1.2 1.5
S 80 24.5 245 26.1
SS 241 73.9 73.9 100.0
Total 326 100.0 100.0
X1.2
Cumulative
Freqguency Percent Valid Percent Percent
Valid TS 2 .6 .6 .6
KS 11 34 34 4.0
S 96 29.4 29.4 334
SS 217 66.6 66.6 100.0
Total 326 100.0 100.0
X1.3
Cumulative
Freqguency Percent Valid Percent Percent
Valid STS 1 3 .3 3
TS 3 9 .9 1.2
KS 19 5.8 5.8 7.1
S 123 37.7 37.7 44.8
SS 180 55.2 55.2 100.0
Total 326 100.0 100.0




X1.4

Cumulative
Frequency Percent Valid Percent Percent
Valid TS 2 .6 .6 .6
KS 18 55 55 6.1
S 118 36.2 36.2 42.3
SS 188 57.7 57.7 100.0
Total 326 100.0 100.0
X2.1
Cumulative
Frequency Percent Valid Percent Percent
Valid TS 5 15 1.5 1.5
KS 20 6.1 6.1 7.7
S 107 32.8 32.8 40.5
SS 194 59.5 59.5 100.0
Total 326 100.0 100.0
X2.2
Cumulative
Freqguency Percent Valid Percent Percent
Valid STS 1 3 .3 3
TS 1 .3 3 .6
KS 33 10.1 10.1 10.7
S 122 374 374 48.2
SS 169 51.8 51.8 100.0
Total 326 100.0 100.0
X2.3
Cumulative
Frequency Percent Valid Percent Percent
Valid TS 1 3 3 3
KS 24 7.4 7.4 7.7
S 132 40.5 40.5 48.2
SS 169 51.8 51.8 100.0
Total 326 100.0 100.0




X3.1

Cumulative
Frequency Percent Valid Percent Percent
Valid STS 2 .6 .6 .6
TS 3 .9 .9 15
KS 45 13.8 13.8 15.3
S 133 40.8 40.8 56.1
SS 143 43.9 43.9 100.0
Total 326 100.0 100.0
X3.2
Cumulative
Frequency Percent Valid Percent Percent
Valid STS 1 3 3 3
TS 6 1.8 1.8 21
KS 34 10.4 10.4 12.6
S 112 34.4 34.4 46.9
SS 173 53.1 53.1 100.0
Total 326 100.0 100.0
Y.l
Cumulative
Frequency Percent Valid Percent Percent
Valid STS 1 3 .3 3
TS 1 .3 3 .6
KS 22 6.7 6.7 7.4
S 138 42.3 42.3 49.7
SS 164 50.3 50.3 100.0
Total 326 100.0 100.0




Y.2

Cumulative
Frequency Percent Valid Percent Percent
Valid STS 1 3 3 3
TS 2 .6 .6 .9
KS 8 25 25 34
S 141 43.3 43.3 46.6
SS 174 53.4 53.4 100.0
Total 326 100.0 100.0
Y.3
Cumulative
Frequency Percent Valid Percent Percent
Valid TS 3 .9 .9 9
KS 26 8.0 8.0 8.9
S 147 45.1 45.1 54.0
SS 150 46.0 46.0 100.0
Total 326 100.0 100.0
Y.4
Cumulative
Frequency Percent Valid Percent Percent
Valid TS 4 1.2 1.2 1.2
KS 13 4.0 4.0 5.2
S 113 34.7 34.7 39.9
SS 196 60.1 60.1 100.0
Total 326 100.0 100.0




» Uji Validitas

Correlations

85

X1.1 X1.2 X1.3 X1.4 TOTAL X1
X1.1 Pearson Correlation 1 409" .509" 437" 724"
Sig. (2-tailed) .000 .000 .000 .000
N 326 326 326 326 326
X1.2 Pearson Correlation .409™ 1 465" 494~ 756"
Sig. (2-tailed) .000 .000 .000 .000
N 326 326 326 326 326
X1.3 Pearson Correlation .509" 465" 1 551" .828"
Sig. (2-tailed) .000 .000 .000 .000
N 326 326 326 326 326
X1.4 Pearson Correlation 437 494" 551" 1 .807"
Sig. (2-tailed) .000 .000 .000 .000
N 326 326 326 326 326
TOTAL_X1 Pearson Correlation 724" .756™ .828" .807" 1
Sig. (2-tailed) .000 .000 .000 .000
N 326 326 326 326 326
**_Correlation is significant at the 0.01 level (2-tailed).
Correlations
X2.1 X2.2 X2.3 TOTAL_X2
X2.1 Pearson Correlation 1 523" .610™ .843"
Sig. (2-tailed) .000 .000 .000
N 326 326 326 326
X2.2 Pearson Correlation 523" 1 573" .835"
Sig. (2-tailed) .000 .000 .000
N 326 326 326 326
X2.3 Pearson Correlation .610" 573" 1 .854™
Sig. (2-tailed) .000 .000 .000
N 326 326 326 326
TOTAL_X2 Pearson Correlation .843™ .835" .854" 1
Sig. (2-tailed) .000 .000 .000
N 326 326 326 326

**_Correlation is significant at the 0.01 level (2-tailed).




Correlations

86

X3.1 X3.2 TOTAL X3
X3.1 Pearson Correlation 1 .646™ .908™
Sig. (2-tailed) .000 .000
N 326 326 326
X3.2 Pearson Correlation .646™ 1 .906™
Sig. (2-tailed) .000 .000
N 326 326 326
TOTAL_X3 Pearson Correlation .908" .906™ 1
Sig. (2-tailed) .000 .000
N 326 326 326
**_Correlation is significant at the 0.01 level (2-tailed).
Correlations
Y.l Y.2 Y.3 Y.4 TOTAL Y
Y.1 Pearson Correlation 1 .604™ .652" 400" .832™
Sig. (2-tailed) .000 .000 .000 .000
N 326 326 326 326 326
Y.2 Pearson Correlation .604™ 1 .530" 4737 .806™
Sig. (2-tailed) .000 .000 .000 .000
N 326 326 326 326 326
Y.3 Pearson Correlation .652" .530" 1 483" 837"
Sig. (2-tailed) .000 .000 .000 .000
N 326 326 326 326 326
Y.4 Pearson Correlation 400" 473" 483" 1 731"
Sig. (2-tailed) .000 .000 .000 .000
N 326 326 326 326 326
TOTAL_Y Pearson Correlation .832™ .806™ .837" 731" 1
Sig. (2-tailed) .000 .000 .000 .000
N 326 326 326 326 326

**_Correlation is significant at the 0.01 level (2-tailed).




» Uji Reliabilitas
Gratis Ongkos Kirim (X1)

Potongan Harga (X2)

Reliability Statistics

Cronbach's
Alpha

N of Items

.783

4

Reliability Statistics

Cronbach's
Alpha

N of ltems

797

3

Kecepatan Pengiriman (X3)

Minat Beli (Y)

Reliability Statistics

Cronbach's
Alpha

N of ltems

.785

2

Reliability Statistics

Cronbach's
Alpha

N of ltems

.815

4

» Analisis Regresi Linier Berganda

Model Summary

Adjusted R Std. Error of the
Model R R Square Square Estimate
1 7872 .619 .616 1.280

a. Predictors: (Constant), TOTAL_X3, TOTAL_X1, TOTAL_X2

87
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ANOVA?

Model Sum of Squares df Mean Square F Sig.

1 Regression 858.979 3 286.326 174.666 .00QP
Residual 527.846 322 1.639
Total 1386.825 325

a. Dependent Variable: TOTAL_Y

b. Predictors: (Constant), TOTAL_X3, TOTAL_X1, TOTAL_X2

Coefficients?
Standardized
Unstandardized Coefficients Coefficients

Model B Std. Error Beta t Sig.

1 (Constant) 2.254 .745 3.026 .003
TOTAL_X1 .319 .044 .288 7.222 .000
TOTAL_X2 .364 .056 .302 6.527 .000
TOTAL X3 .562 .063 .381 8.955 .000

a. Dependent Variable: TOTAL_Y




