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LAMPIRAN 

 

Lampiran 1. Kuesioner Penelitian 

 

IDENTITAS RESPONDEN 

 

Identitas Responden: 

1. Nama Responden    : 

2. Jenis Kelamin   : L / P 

3. Umur Responden   : 

4. Nama Toko    : 

5. Alamat Toko   : 

6. Lamanya Toko beroperasi  : 

7. Apakah Bapak / Ibu yang memiliki Toko? Ya / Tidak 

8. Apakah Bapak / Ibu yang mengurus Toko tersebut? Ya / Tidak 

9. Berapakah jumlah karyawan yang ada di Toko Bapak / Ibu? 

 

PEDOMAN PENGISIAN KUESIONER 

1. Untuk menjawab setiap pertanyaan tertutup pada kuesioner yang disediakan, 

Bapak / Ibu cukup mengisi dengan tanda (√) pada kolom nilai 1 sampai dengan 5 

pada kotak nilai yang dianggap paling mewakili kondisi yang terjadi di Toko 

Bapak / Ibu. 

2. Apabila jawaban Bapak / Ibu cenderung setuju maka berikan tanda (√) pada kolom 

nilai 4 – 5, semakin ke 5 maka jawaban makin setuju. 

3. Apabila jawaban Bapak / Ibu cenderung tidak setuju maka berikan tanda (√) pada 

kolom 1 – 3, semakin ke 1 maka jawaban makin tidak setuju. 
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Keterangan:           1       5 

Sangat Tidak Setuju               Sangat Setuju 

1 2 3 4 5 

     

 

Contoh Pengisian : 

Orientasi Pasar 1 2 3 4 5 

Perusahaan memperhatikan masukan dari pelanggan mengenai 

desain produk yang mereka inginkan. 

   √  

Artinya: Perusahaan cenderung setuju dalam hal memperhatikan masukan dari 

pelanggan mengenai desain produk yang mereka inginkan. 
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KUESIONER 

Variabel Orientasi Pasar 

PERNYATAAN 1 2 3 4 5 

Orientasi Pelanggan 

1 Toko kami sering melakukan interaksi dengan pelanggan untuk mengetahui bagaimana 

melayani mereka dengan baik  
     

2 Toko kami mengkaji ulang produk yang kami jual untuk bisa menjamin bahwa produk 
kami sesuai dengan keinginan pelanggan 

     

3 Toko kami mengkaji ulang terhadap pengaruh perubahan pasar agar sesuai keinginan 

pelanggan. 
     

4 Toko Kami memahami dan menanggapi keluhan dan keinginan pelanggan.      

5 Toko Kami melayani pengiriman barang bagi pelanggan.      

Orientasi Pesaing 

6 Toko Kami merespon secara positif apa yang dilakukan pesaing.      

7 Toko Kami menempatkan pesaing sebagai mitra bisnis      

8 Toko kami berusaha menanggapi perkembangan toko lain sebagai acuan melakukan 

perbaikan 
     

Koordinasi antar fungsi 

9 Toko Kami memberikan pelayanan yang baik, saya selalu berkoordinasi dengan 

berbagai pihak. 
     

10 Toko Kami selalu berbagi informasi bisnis dengan sesama pedagang.      

 

Variabel Inovasi Marketplace 

PERNYATAAN 1 2 3 4 5 

Inovasi Teknis 

1 Toko kami melakukan penjualan produk dengan media lain (social media, online 

platform, dll.) 

     

2 Toko kami berinovasi dalam proses penjualan agar lebih efektif dan efisien dan atau 
dalam proses administratif. 

     

Perubahan Desain 

3 Toko kami melakukan perubahan tampilan / tatanan toko untuk menarik daya beli 

pelanggan 

     

4 Toko kami memiliki branding tersendiri dalam produk yang kami produksi.      

Sistem Administrasi 

5 Toko kami melakukan sistem modernisasi pembayaran sesuai dengan permintaan 

pelanggan (mesin cashier, pembayaran menggunakan ptaform online transfer (Bank / 

OVO / Go Pay / Platform lain) 

     

6 Toko kami melibatkan karyawan untuk proses administrasi penjualan yang efisien.      

Perubahan Sistem Distribusi 

7 Toko kami melakukan pengembangan distribusi penjualan barang (menggunakan kurir 

antar) 
     

8 Toko kami melayani pesanan pelanggan berbasis teknologi (via Whatsapp, Massanger 
atau Telfon) 

     

Daya Kreatifitas 

9 Toko kami mencoba membuat produk unggulan toko kami sendiri      

10 Toko kami memunculkan ide baru untuk mempromosikan produk dengan melihat trend 
pasar 
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Variabel Orientasi Kewirausahaan 

PERNYATAAN 1 2 3 4 5 

Pengambilan Resiko 

1 Toko Kami berani mengambil resiko untuk mengembangkan usaha.      

2 Toko Kami tidak takut rugi apabila ada perubahan mode penjualan.      

3 Toko kami berani mengambil barang stock lebih dari yang ditargetkan untuk 

mengantisipasi adanya kenaikan permintaan pelanggan. 
     

Flexibel 

4 Toko kami berusaha untuk selalu meningkatkan kinerja penjualan.      

5 Toko kami selalu proaktif dalam mendorong peningkatan kinerja penjualan jika terjadi 
perubahan model distribusi ke pelanggan. 

     

Antisipatif 

6 Toko Kami selalu mencari alternatif yang paling baik untuk mengatasi resiko di masa 

akan datang. 
     

7 Toko kami terus mencari peluang guna mengantisipasi persoalan yang akan muncul di 

masa mendatang. 
     

Proaktif 

8 Toko kami selalu menawarkan produk terbaru bagi pelanggan      

9 Toko kami memiliki inovasi penjualan guna mengembangkan keinginan pelanggan.      

10 Toko kami mempromosikan dan mendistribusikan produk secara aktif melalui media 

iklan atau media sosial. 
     

 

Variabel Keunggulan Bersaing 

PERNYATAAN 1 2 3 4 5 

Keunikan Produk 

1 Toko kami memiliki ciri khas yang tidak dimiliki oleh pesaing      

2 Toko kami memiliki teknologi modern untuk meningkatkan keunggulan bersaing.      

Harga Bersaing 

3 Toko kami menetapkan harga dapat bersaing di pasar      

4 Toko kami memberikan kualitas terbaik dari produk pesaing      

Jarang Dijumpai / Langka 

5 Toko kami memiliki inovasi produk yang berbeda dengan pesaing      

6 Toko kami memiliki produk yang jarang dijumpai di pasar      

Tidak Mudah ditiru 

7 Toko kami memiliki produk yang tidak mudah ditiru oleh pesaing      

8 Toko kami bergerak cepat dalam mengembangkan produk baru dibanding dengan 

pesaing. 
     

Tidak Mudah digantikan 

9 Toko kami tidak meiliki produk pengganti yang sama      

10 Toko kami sensitive terhadap perubahan permintaan pelanggan sehingga selalu 

menyesuaikan permintaan pelanggan. 
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Variabel Kinerja Bisnis 

PERNYATAAN 1 2 3 4 5 

Omzet Penjualan 

1 Toko kami memiliki kenaikan omzet lebih tinggi dibandingkan dengan tahun 
sebelumnya. 

     

2 Pencapaian omzet toko kami melebihi target.      

Peningkatan Penjualan 

3 Pertubuhan toko kami sudah mencapai target yang ditentukan.      

4 Pencapaian laba toko kami semakin meningkat.      

Sales Return 

5 Toko kami memiliki hasil penjualan lebih tinggi di bandingkan tahun sebelumnya.      

6 Toko kami sudah mencapai target penjualan yang diinginkan      

Jangkauan Wilayah 

7 Toko kami memiliki pelanggan lebih luas dari pesaing      

8 Toko kami memiliki pelanggan diluar dari wilayah pemasaran kami      

9 Toko kami memiliki pelanggan loyal utnuk mengajak teman atau keluarganya agar 
berbelanja ditoko saya. 

     

10 Toko kami memiliki pelanggan yang meningkat dari waktu kewaktu      
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Lampiran 2. Uji Realibilitas dan Validitas 

Variabel Orientasi Pasar 

 
Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 X1.10 JumlahX1 

X1.1 

Pearson 
Correlation 

1 .298
**
 .359

**
 1.000

**
 .359

**
 1.000

**
 .307

**
 .359

**
 1.000

**
 .508

**
 .835

**
 

Sig. (2-tailed)  .003 .000 .000 .000 .000 .002 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

X1.2 

Pearson 
Correlation 

.298
**
 1 .434

**
 .298

**
 .434

**
 .298

**
 .469

**
 .434

**
 .298

**
 .782

**
 .631

**
 

Sig. (2-tailed) .003  .000 .003 .000 .003 .000 .000 .003 .000 .000 
N 100 100 100 100 100 100 100 100 100 100 100 

X1.3 

Pearson 
Correlation 

.359
**
 .434

**
 1 .359

**
 1.000

**
 .359

**
 .223

*
 1.000

**
 .359

**
 .545

**
 .730

**
 

Sig. (2-tailed) .000 .000  .000 .000 .000 .026 .000 .000 .000 .000 
N 100 100 100 100 100 100 100 100 100 100 100 

X1.4 

Pearson 
Correlation 

1.000
**
 .298

**
 .359

**
 1 .359

**
 1.000

**
 .307

**
 .359

**
 1.000

**
 .508

**
 .835

**
 

Sig. (2-tailed) .000 .003 .000  .000 .000 .002 .000 .000 .000 .000 
N 100 100 100 100 100 100 100 100 100 100 100 

X1.5 

Pearson 
Correlation 

.359
**
 .434

**
 1.000

**
 .359

**
 1 .359

**
 .223

*
 1.000

**
 .359

**
 .545

**
 .730

**
 

Sig. (2-tailed) .000 .000 .000 .000  .000 .026 .000 .000 .000 .000 
N 100 100 100 100 100 100 100 100 100 100 100 

X1.6 

Pearson 
Correlation 

1.000
**
 .298

**
 .359

**
 1.000

**
 .359

**
 1 .307

**
 .359

**
 1.000

**
 .508

**
 .835

**
 

Sig. (2-tailed) .000 .003 .000 .000 .000  .002 .000 .000 .000 .000 
N 100 100 100 100 100 100 100 100 100 100 100 

X1.7 

Pearson 
Correlation 

.307
**
 .469

**
 .223

*
 .307

**
 .223

*
 .307

**
 1 .223

*
 .307

**
 .659

**
 .542

**
 

Sig. (2-tailed) .002 .000 .026 .002 .026 .002  .026 .002 .000 .000 
N 100 100 100 100 100 100 100 100 100 100 100 

X1.8 

Pearson 
Correlation 

.359
**
 .434

**
 1.000

**
 .359

**
 1.000

**
 .359

**
 .223

*
 1 .359

**
 .545

**
 .730

**
 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .026  .000 .000 .000 
N 100 100 100 100 100 100 100 100 100 100 100 

X1.9 

Pearson 
Correlation 

1.000
**
 .298

**
 .359

**
 1.000

**
 .359

**
 1.000

**
 .307

**
 .359

**
 1 .508

**
 .835

**
 

Sig. (2-tailed) .000 .003 .000 .000 .000 .000 .002 .000  .000 .000 
N 100 100 100 100 100 100 100 100 100 100 100 

X1.10 

Pearson 
Correlation 

.508
**
 .782

**
 .545

**
 .508

**
 .545

**
 .508

**
 .659

**
 .545

**
 .508

**
 1 .814

**
 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000  .000 
N 100 100 100 100 100 100 100 100 100 100 100 

JumlahX1 

Pearson 
Correlation 

.835
**
 .631

**
 .730

**
 .835

**
 .730

**
 .835

**
 .542

**
 .730

**
 .835

**
 .814

**
 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
*. Correlation is significant at the 0.05 level (2-tailed). 
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Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.871 10 

 
 

Item-Total Statistics 

 
Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

X1.1 36.2000 14.343 .769 .844 

X1.2 36.3100 15.549 .506 .865 

X1.3 36.3100 15.246 .655 .854 

X1.4 36.2000 14.343 .769 .844 

X1.5 36.3100 15.246 .655 .854 

X1.6 36.2000 14.343 .769 .844 

X1.7 36.2300 16.138 .383 .874 

X1.8 36.3600 15.202 .615 .856 

X1.9 36.1300 16.437 .290 .883 

X1.10 36.2700 15.371 .543 .862 
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Variabel Inovasi Marketplace 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 X2.9 X2.10 JumlahX2 

X2.1 

Pearson 
Correlation 

1 .526
**
 .540

**
 1.000

**
 .528

**
 .540

**
 1.000

**
 .470

**
 .540

**
 .644

**
 .845

**
 

Sig. (2-tailed)  .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

X2.2 

Pearson 
Correlation 

.526
**
 1 .464

**
 .526

**
 .598

**
 .464

**
 .526

**
 .619

**
 .464

**
 .814

**
 .747

**
 

Sig. (2-tailed) .000  .000 .000 .000 .000 .000 .000 .000 .000 .000 
N 100 100 100 100 100 100 100 100 100 100 100 

X2.3 

Pearson 
Correlation 

.540
**
 .464

**
 1 .540

**
 .370

**
 1.000

**
 .540

**
 .386

**
 1.000

**
 .519

**
 .816

**
 

Sig. (2-tailed) .000 .000  .000 .000 .000 .000 .000 .000 .000 .000 
N 100 100 100 100 100 100 100 100 100 100 100 

X2.4 

Pearson 
Correlation 

1.000
**
 .526

**
 .540

**
 1 .528

**
 .540

**
 1.000

**
 .470

**
 .540

**
 .644

**
 .845

**
 

Sig. (2-tailed) .000 .000 .000  .000 .000 .000 .000 .000 .000 .000 
N 100 100 100 100 100 100 100 100 100 100 100 

X2.5 

Pearson 
Correlation 

.528
**
 .598

**
 .370

**
 .528

**
 1 .370

**
 .528

**
 .546

**
 .370

**
 .779

**
 .698

**
 

Sig. (2-tailed) .000 .000 .000 .000  .000 .000 .000 .000 .000 .000 
N 100 100 100 100 100 100 100 100 100 100 100 

X2.6 

Pearson 
Correlation 

.540
**
 .464

**
 1.000

**
 .540

**
 .370

**
 1 .540

**
 .386

**
 1.000

**
 .519

**
 .816

**
 

Sig. (2-tailed) .000 .000 .000 .000 .000  .000 .000 .000 .000 .000 
N 100 100 100 100 100 100 100 100 100 100 100 

X2.7 

Pearson 
Correlation 

1.000
**
 .526

**
 .540

**
 1.000

**
 .528

**
 .540

**
 1 .470

**
 .540

**
 .644

**
 .845

**
 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000  .000 .000 .000 .000 
N 100 100 100 100 100 100 100 100 100 100 100 

X2.8 

Pearson 
Correlation 

.470
**
 .619

**
 .386

**
 .470

**
 .546

**
 .386

**
 .470

**
 1 .386

**
 .788

**
 .680

**
 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000  .000 .000 .000 
N 100 100 100 100 100 100 100 100 100 100 100 

X2.9 

Pearson 
Correlation 

.540
**
 .464

**
 1.000

**
 .540

**
 .370

**
 1.000

**
 .540

**
 .386

**
 1 .519

**
 .816

**
 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000  .000 .000 
N 100 100 100 100 100 100 100 100 100 100 100 

X2.10 

Pearson 
Correlation 

.644
**
 .814

**
 .519

**
 .644

**
 .779

**
 .519

**
 .644

**
 .788

**
 .519

**
 1 .853

**
 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000  .000 
N 100 100 100 100 100 100 100 100 100 100 100 

JumlahX2 

Pearson 
Correlation 

.845
**
 .747

**
 .816

**
 .845

**
 .698

**
 .816

**
 .845

**
 .680

**
 .816

**
 .853

**
 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Reliability Statistics 

Cronbach's 

Alpha 

N of 

Items 

.910 10 

 

Item-Total Statistics 

 
Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

X2.1 36.1500 19.199 .740 .898 

X2.2 36.3400 19.621 .665 .902 

X2.3 36.1700 18.627 .764 .896 

X2.4 36.2400 20.083 .585 .907 

X2.5 36.2400 19.821 .617 .905 

X2.6 36.1100 19.129 .665 .902 

X2.7 36.1800 19.139 .782 .896 

X2.8 36.2200 20.335 .599 .906 

X2.9 36.3500 18.694 .592 .910 

X2.10 36.2500 18.937 .806 .894 
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Variabel Orientasi Kewirausahaan 

 
Correlations 

 X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 X3.7 X3.8 X3.9 X3.10 JumlahX3 

X3.1 

Pearson 
Correlation 

1 .370
**
 .105 .118 .370

**
 .105 .118 .255

*
 .370

**
 .238

*
 .428

**
 

Sig. (2-
tailed) 

 .000 .300 .243 .000 .300 .243 .011 .000 .017 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

X3.2 

Pearson 
Correlation 

.370
**
 1 .513

**
 .459

**
 1.000

**
 .513

**
 .459

**
 .306

**
 1.000

**
 .482

**
 .870

**
 

Sig. (2-
tailed) 

.000  .000 .000 .000 .000 .000 .002 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

X3.3 

Pearson 
Correlation 

.105 .513
**
 1 .488

**
 .513

**
 1.000

**
 .488

**
 .255

*
 .513

**
 .216

*
 .739

**
 

Sig. (2-
tailed) 

.300 .000  .000 .000 .000 .000 .011 .000 .031 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

X3.4 

Pearson 
Correlation 

.118 .459
**
 .488

**
 1 .459

**
 .488

**
 1.000

**
 .310

**
 .459

**
 .251

*
 .744

**
 

Sig. (2-
tailed) 

.243 .000 .000  .000 .000 .000 .002 .000 .012 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

X3.5 

Pearson 
Correlation 

.370
**
 1.000

**
 .513

**
 .459

**
 1 .513

**
 .459

**
 .306

**
 1.000

**
 .482

**
 .870

**
 

Sig. (2-
tailed) 

.000 .000 .000 .000  .000 .000 .002 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

X3.6 

Pearson 
Correlation 

.105 .513
**
 1.000

**
 .488

**
 .513

**
 1 .488

**
 .255

*
 .513

**
 .216

*
 .739

**
 

Sig. (2-
tailed) 

.300 .000 .000 .000 .000  .000 .011 .000 .031 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

X3.7 

Pearson 
Correlation 

.118 .459
**
 .488

**
 1.000

**
 .459

**
 .488

**
 1 .310

**
 .459

**
 .251

*
 .744

**
 

Sig. (2-
tailed) 

.243 .000 .000 .000 .000 .000  .002 .000 .012 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

X3.8 

Pearson 
Correlation 

.255
*
 .306

**
 .255

*
 .310

**
 .306

**
 .255

*
 .310

**
 1 .306

**
 .302

**
 .496

**
 

Sig. (2-
tailed) 

.011 .002 .011 .002 .002 .011 .002  .002 .002 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

X3.9 

Pearson 
Correlation 

.370
**
 1.000

**
 .513

**
 .459

**
 1.000

**
 .513

**
 .459

**
 .306

**
 1 .482

**
 .870

**
 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 .000 .000 .002  .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

X3.10 

Pearson 
Correlation 

.238
*
 .482

**
 .216

*
 .251

*
 .482

**
 .216

*
 .251

*
 .302

**
 .482

**
 1 .451

**
 

Sig. (2-
tailed) 

.017 .000 .031 .012 .000 .031 .012 .002 .000  .000 

N 100 100 100 100 100 100 100 100 100 100 100 

JumlahX3 

Pearson 
Correlation 

.428
**
 .870

**
 .739

**
 .744

**
 .870

**
 .739

**
 .744

**
 .496

**
 .870

**
 .451

**
 1 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
*. Correlation is significant at the 0.05 level (2-tailed). 
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Reliability Statistics 

Cronbach's Alpha N of Items 

.850 11 

 

Item-Total Statistics 

 
Scale 

Mean if 

Item 

Deleted 

Scale 

Variance 

if Item 

Deleted 

Corrected 

Item-Total 

Correlation 

Cronbach's 

Alpha if 

Item 

Deleted 

X3.1 35.6600 18.752 .278 .858 

X3.2 35.8300 15.415 .841 .807 

X3.3 36.2300 17.149 .602 .831 

X3.4 36.2700 16.623 .593 .832 

X3.5 35.8800 15.945 .768 .815 

X3.6 36.2300 17.674 .499 .840 

X3.7 36.2800 17.739 .442 .845 

X3.8 35.9300 18.369 .378 .850 

X3.9 35.8800 16.086 .759 .816 

X3.10 35.9000 18.192 .361 .852 
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Variabel Keunggulan Bersaing 

 
Correlations 

 Y1.1 Y1.2 Y1.3 Y1.4 Y1.5 Y1.6 Y1.7 Y1.8 Y1.9 Y1.10 JumlahY 

Y1.1 

Pearson 
Correlation 

1 .320
**
 .278

**
 .160 .441

**
 .320

**
 .278

**
 .160 .160 .588

**
 .483

**
 

Sig. (2-
tailed) 

 .001 .005 .112 .000 .001 .005 .112 .112 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y1.2 

Pearson 
Correlation 

.320
**
 1 .637

**
 .643

**
 .352

**
 1.000

**
 .637

**
 .643

**
 .643

**
 .565

**
 .860

**
 

Sig. (2-
tailed) 

.001  .000 .000 .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y1.3 

Pearson 
Correlation 

.278
**
 .637

**
 1 .522

**
 .369

**
 .637

**
 1.000

**
 .522

**
 .522

**
 .527

**
 .801

**
 

Sig. (2-
tailed) 

.005 .000  .000 .000 .000 .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y1.4 

Pearson 
Correlation 

.160 .643
**
 .522

**
 1 .189 .643

**
 .522

**
 1.000

**
 1.000

**
 .327

**
 .815

**
 

Sig. (2-
tailed) 

.112 .000 .000  .059 .000 .000 .000 .000 .001 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y1.5 

Pearson 
Correlation 

.441
**
 .352

**
 .369

**
 .189 1 .352

**
 .369

**
 .189 .189 .741

**
 .538

**
 

Sig. (2-
tailed) 

.000 .000 .000 .059  .000 .000 .059 .059 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y1.6 

Pearson 
Correlation 

.320
**
 1.000

**
 .637

**
 .643

**
 .352

**
 1 .637

**
 .643

**
 .643

**
 .565

**
 .860

**
 

Sig. (2-
tailed) 

.001 .000 .000 .000 .000  .000 .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y1.7 

Pearson 
Correlation 

.278
**
 .637

**
 1.000

**
 .522

**
 .369

**
 .637

**
 1 .522

**
 .522

**
 .527

**
 .801

**
 

Sig. (2-
tailed) 

.005 .000 .000 .000 .000 .000  .000 .000 .000 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y1.8 

Pearson 
Correlation 

.160 .643
**
 .522

**
 1.000

**
 .189 .643

**
 .522

**
 1 1.000

**
 .327

**
 .815

**
 

Sig. (2-
tailed) 

.112 .000 .000 .000 .059 .000 .000  .000 .001 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y1.9 

Pearson 
Correlation 

.160 .643
**
 .522

**
 1.000

**
 .189 .643

**
 .522

**
 1.000

**
 1 .327

**
 .815

**
 

Sig. (2-
tailed) 

.112 .000 .000 .000 .059 .000 .000 .000  .001 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Y1.10 

Pearson 
Correlation 

.588
**
 .565

**
 .527

**
 .327

**
 .741

**
 .565

**
 .527

**
 .327

**
 .327

**
 1 .715

**
 

Sig. (2-
tailed) 

.000 .000 .000 .001 .000 .000 .000 .001 .001  .000 

N 100 100 100 100 100 100 100 100 100 100 100 

JumlahY 

Pearson 
Correlation 

.483
**
 .860

**
 .801

**
 .815

**
 .538

**
 .860

**
 .801

**
 .815

**
 .815

**
 .715

**
 1 

Sig. (2-
tailed) 

.000 .000 .000 .000 .000 .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Reliability Statistics 

Cronbach's 

Alpha 

N of 

Items 

.909 10 

 

Item-Total Statistics 

 
Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Y1.1 39.0000 22.485 .368 .918 

Y1.2 38.7400 19.891 .811 .891 

Y1.3 38.8500 20.290 .744 .896 

Y1.4 38.7300 19.977 .755 .895 

Y1.5 38.7600 22.406 .448 .912 

Y1.6 38.6900 19.974 .784 .893 

Y1.7 38.8200 20.816 .692 .899 

Y1.8 38.7000 20.131 .721 .897 

Y1.9 38.7300 19.977 .755 .895 

Y1.10 38.7900 21.339 .641 .902 
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Variabel Kinerja Bisnis 

 
Correlations 

 Z1.1 Z1.2 Z1.3 Z1.4 Z1.5 Z1.6 Z1.7 Z1.8 Z1.9 Z1.10 JumlahZ 

Z1.1 

Pearson 
Correlation 

1 .223
*
 .307

**
 .659

**
 .092 .211

*
 .129 .129 .092 .241

*
 .461

**
 

Sig. (2-tailed)  .026 .002 .000 .362 .035 .200 .200 .362 .016 .000 

N 100 100 100 100 100 100 100 100 100 100 100 

Z1.2 

Pearson 
Correlation 

.223
*
 1 .359

**
 .545

**
 .295

**
 .274

**
 .366

**
 .366

**
 .295

**
 .286

**
 .604

**
 

Sig. (2-tailed) .026  .000 .000 .003 .006 .000 .000 .003 .004 .000 
N 100 100 100 100 100 100 100 100 100 100 100 

Z1.3 

Pearson 
Correlation 

.307
**
 .359

**
 1 .508

**
 .198

*
 .133 .306

**
 .306

**
 .198

*
 .219

*
 .535

**
 

Sig. (2-tailed) .002 .000  .000 .048 .187 .002 .002 .048 .029 .000 
N 100 100 100 100 100 100 100 100 100 100 100 

Z1.4 

Pearson 
Correlation 

.659
**
 .545

**
 .508

**
 1 .211

*
 .228

*
 .376

**
 .376

**
 .211

*
 .237

*
 .657

**
 

Sig. (2-tailed) .000 .000 .000  .035 .022 .000 .000 .035 .018 .000 
N 100 100 100 100 100 100 100 100 100 100 100 

Z1.5 

Pearson 
Correlation 

.092 .295
**
 .198

*
 .211

*
 1 .634

**
 .275

**
 .275

**
 1.000

**
 .305

**
 .682

**
 

Sig. (2-tailed) .362 .003 .048 .035  .000 .006 .006 .000 .002 .000 
N 100 100 100 100 100 100 100 100 100 100 100 

Z1.6 

Pearson 
Correlation 

.211
*
 .274

**
 .133 .228

*
 .634

**
 1 .333

**
 .333

**
 .634

**
 .651

**
 .704

**
 

Sig. (2-tailed) .035 .006 .187 .022 .000  .001 .001 .000 .000 .000 
N 100 100 100 100 100 100 100 100 100 100 100 

Z1.7 

Pearson 
Correlation 

.129 .366
**
 .306

**
 .376

**
 .275

**
 .333

**
 1 1.000

**
 .275

**
 .443

**
 .716

**
 

Sig. (2-tailed) .200 .000 .002 .000 .006 .001  .000 .006 .000 .000 
N 100 100 100 100 100 100 100 100 100 100 100 

Z1.8 

Pearson 
Correlation 

.129 .366
**
 .306

**
 .376

**
 .275

**
 .333

**
 1.000

**
 1 .275

**
 .443

**
 .716

**
 

Sig. (2-tailed) .200 .000 .002 .000 .006 .001 .000  .006 .000 .000 
N 100 100 100 100 100 100 100 100 100 100 100 

Z1.9 

Pearson 
Correlation 

.092 .295
**
 .198

*
 .211

*
 1.000

**
 .634

**
 .275

**
 .275

**
 1 .305

**
 .682

**
 

Sig. (2-tailed) .362 .003 .048 .035 .000 .000 .006 .006  .002 .000 
N 100 100 100 100 100 100 100 100 100 100 100 

Z1.10 

Pearson 
Correlation 

.241
*
 .286

**
 .219

*
 .237

*
 .305

**
 .651

**
 .443

**
 .443

**
 .305

**
 1 .648

**
 

Sig. (2-tailed) .016 .004 .029 .018 .002 .000 .000 .000 .002  .000 
N 100 100 100 100 100 100 100 100 100 100 100 

JumlahZ 

Pearson 
Correlation 

.461
**
 .604

**
 .535

**
 .657

**
 .682

**
 .704

**
 .716

**
 .716

**
 .682

**
 .648

**
 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000  

N 100 100 100 100 100 100 100 100 100 100 100 

*. Correlation is significant at the 0.05 level (2-tailed). 
**. Correlation is significant at the 0.01 level (2-tailed). 
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Reliability Statistics 

Cronbach's 

Alpha 

N of Items 

.836 10 

 

Item-Total Statistics 

 
Scale Mean if 

Item Deleted 

Scale Variance 

if Item Deleted 

Corrected Item-

Total 

Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Z1.1 37.3200 16.947 .330 .838 

Z1.2 37.4000 16.404 .507 .823 

Z1.3 37.2900 16.531 .410 .831 

Z1.4 37.3600 15.829 .559 .818 

Z1.5 37.0100 15.343 .577 .816 

Z1.6 37.1600 15.085 .601 .813 

Z1.7 37.1900 14.984 .620 .811 

Z1.8 37.1800 15.321 .537 .820 

Z1.9 37.0100 15.343 .577 .816 

Z1.10 37.4100 15.780 .545 .819 
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Lampiran 3. Analisis Jalur 

Analisis Jalur I 

 
 

Model Summary 

Model R R Square Adjusted R Square Std. Error of the 

Estimate 

1 .479a 0.791 0.623 4.48753 

a. Predictors: (Constant), Inovasi Marketplace (X2), Orientasi Pasar (X1), Orientasi Kewirausahaan 

(X3) 
 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 755.749 3 251.916 11.377 .000
b
 

Residual 2125.691 96 22.143 
  

Total 2881.440 99 
   

a. Dependent Variable: Keunggulan Bersaing (Y) 

b. Predictors: (Constant), Inovasi Marketplace (X2), Orientasi Pasar (X1), Orientasi Kewirausahaan 

(X3) 
 

Coefficients
a
 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 

(Constant) 18.958 4.944 
 

3.834 0.000 

Orientasi Pasar (X1) 0.465 0.362 0.276 3.129 0.002 

Inovasi Marketplace 

(X2) 

0.422 0.256 0.410 3.925 0.000 

Orientasi 

Kewirausahaan (X3) 

0.427 0.131 0.362 3.259 0.002 

a. Dependent Variable: Keunggulan Bersaing (Y) 
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Analisis Jalur II 
 

Model Summary 

Model R R Square Adjusted R Square Std. Error of the 

Estimate 

1 .917a 0.84 0.834 1.78229 

a. Predictors: (Constant), Orientasi Pasar (X1), Orientasi Kewirausahaan (X3), Keunggulan Bersaing 

(Y), Inovasi Marketplace (X2) 
 
 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 1589.536 4 397.384 125.098 .000
b
 

Residual 301.774 95 3.177 
  

Total 1891.310 99 
   

a. Dependent Variable: Kinerja Bisnis (Z) 

b. Predictors: (Constant), Orientasi Pasar (X1), Orientasi Kewirausahaan (X3), Keunggulan Bersaing 

(Y), Inovasi Marketplace (X2) 
 

Coefficients
a
 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 

(Constant) 3.529 2.109 
 

7.674 0.001 

Orientasi Pasar (X1) 0.369 0.051 0.363 7.273 0.000 

Inovasi Marketplace 

(X2) 

0.477 0.042 0.241 6.486 0.001 

Orientasi 

Kewirausahaan (X3) 

0.422 0.055 0.412 7.699 0.000 

Keunggulan 

Bersaing (Y) 

0.289 0.041 0.333 7.133 0.000 

a. Dependent Variable: Kinerja Bisnis (Z) 

 


