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LAMPIRAN  

Lampiran 1: Tabulasi Data Penelitian 

No KODE Tahun X1 X2 X3 X4 Y1 Y2 

1 ADRO 2014 0,97 0,50 0,06 11,87 5,60 0,81 

2 ADRO 2015 0,78 0,51 0,06 13,39 4,50 0,36 

3 ADRO 2016 0,72 0,28 0,04 13,31 9,00 1,18 

4 ADRO 2017 0,67 0,96 0,04 13,38 13,10 1,07 

5 ADRO 2018 0,64 1,89 0,03 14,24 11,10 0,60 

6 AKRA 2014 1,48 0,70 0,06 11,87 13,26 2,84 

7 AKRA 2015 1,09 0,56 0,06 13,39 14,53 3,89 

8 AKRA 2016 0,96 0,48 0,04 13,31 12,97 3,06 

9 AKRA 2017 0,86 1,53 0,04 13,38 14,45 2,82 

10 AKRA 2018 1,01 2,21 0,03 14,24 16,08 1,80 

11 ASII 2014 0,96 3,64 0,06 11,87 18,39 2,6 

12 ASII 2015 0,94 4,32 0,06 13,39 12,34 1,92 

13 ASII 2016 0,87 3,39 0,04 13,31 13,08 2,54 

14 ASII 2017 0,89 3,97 0,04 13,38 14,82 2,15 

15 ASII 2018 0,98 5,44 0,03 14,24 15,70 1,98 

16 BBCA 2014 6,06 10,17 0,06 11,87 21,19 4,33 

17 BBCA 2015 5,60 14,88 0,06 13,39 20,12 3,66 

18 BBCA 2016 4,97 15,18 0,04 13,31 18,30 3,49 

19 BBCA 2017 4,68 25,37 0,04 13,38 17,75 4,11 

20 BBCA 2018 4,40 33,45 0,03 14,24 17,04 4,46 

21 BBNI 2014 5,59 9,26 0,06 11,87 17,75 1,86 

22 BBNI 2015 5,26 10,39 0,06 13,39 11,65 1,19 

23 BBNI 2016 5,52 10,94 0,04 13,31 12,78 1,19 

24 BBNI 2017 5,79 15,47 0,04 13,38 13,65 1,83 

25 BBNI 2018 6,08 18,45 0,03 14,24 13,67 1,58 

26 BBRI 2014 7,21 10,60 0,06 11,87 24,82 2,94 

27 BBRI 2015 6,76 17,43 0,06 13,39 22,46 2,49 

28 BBRI 2016 5,84 21,12 0,04 13,31 17,86 2,04 

29 BBRI 2017 5,73 34,21 0,04 13,38 17,36 2,68 

30 BBRI 2018 5,92 45,05 0,03 14,24 19,45 2,57 

31 BBTN 2014 10,80 1,20 0,06 11,87 9,35 1,08 

32 BBTN 2015 11,40 1,83 0,06 13,39 13,35 0,99 

33 BBTN 2016 10,20 1,46 0,04 13,31 13,69 1,02 

34 BBTN 2017 10,34 2,23 0,04 13,38 13,98 1,75 

35 BBTN 2018 11,06 3,20 0,03 14,24 11,78 1,16 

36 BMRI 2014 7,16 19,68 0,06 11,87 19,70 2,54 

37 BMRI 2015 6,16 23,27 0,06 13,39 17,70 1,81 

38 BMRI 2016 5,38 24,41 0,04 13,31 9,55 1,77 

39 BMRI 2017 5,22 25,25 0,04 13,38 12,61 2,2 

40 BMRI 2018 5,09 31,74 0,03 14,24 13,98 1,95 

41 GGRM 2014 0,75 15,55 0,06 11,87 16,24 3,66 

42 GGRM 2015 0,67 35,04 0,06 13,39 16,98 2,78 



114 
 

 
 

Lanjutan Lampiran 1: Tabulasi Data Penelitian 

No KODE Tahun X1 X2 X3 X4 Y1 Y2 

43 GGRM 2016 0,59 24,67 0,04 13,31 16,87 3,27 

44 GGRM 2017 0,58 30,12 0,04 13,38 18,38 4,04 

45 GGRM 2018 0,53 27,15 0,03 14,24 17,27 3,75 

46 ICBP 2014 0,66 6,24 0,06 11,87 16,83 5,26 

47 ICBP 2015 0,62 9,16 0,06 13,39 17,84 4,79 

48 ICBP 2016 0,56 8,64 0,04 13,31 19,63 5,61 

49 ICBP 2017 0,56 10,46 0,04 13,38 17,43 5,11 

50 ICBP 2018 0,51 10,29 0,03 14,24 20,52 5,56 

51 INDF 2014 1,08 2,27 0,06 11,87 12,48 1,45 

52 INDF 2015 1,13 3,48 0,06 13,39 8,60 1,05 

53 INDF 2016 0,87 2,99 0,04 13,31 11,99 1,55 

54 INDF 2017 0,88 4,90 0,04 13,38 11,00 1,43 

55 INDF 2018 0,93 8,04 0,03 14,24 9,94 1,35 

56 INTP 2014 0,17 2,97 0,06 11,87 21,28 3,96 

57 INTP 2015 0,16 3,57 0,06 13,39 18,25 3,44 

58 INTP 2016 0,15 2,95 0,04 13,31 14,81 2,23 

59 INTP 2017 0,18 3,79 0,04 13,38 7,57 3,29 

60 INTP 2018 0,16 3,26 0,03 14,24 4,12 3,01 

61 JSMR 2014 1,79 0,83 0,06 11,87 10,64 4,2 

62 JSMR 2015 1,97 0,91 0,06 13,39 10,67 2,87 

63 JSMR 2016 2,27 1,26 0,04 13,31 11,04 2,26 

64 JSMR 2017 3,31 1,71 0,04 13,38 11,40 2,53 

65 JSMR 2018 3,08 3,35 0,03 14,24 10,08 1,65 

66 KLBF 2014 0,27 1,16 0,06 11,87 21,61 9,3 

67 KLBF 2015 0,25 1,51 0,06 13,39 18,81 5,66 

68 KLBF 2016 0,22 1,18 0,04 13,31 18,86 6,01 

69 KLBF 2017 0,20 1,58 0,04 13,38 17,66 5,97 

70 KLBF 2018 0,19 1,54 0,03 14,24 16,33 4,89 

71 LPKR 2014 1,14 0,18 0,06 11,87 17,77 1,44 

72 LPKR 2015 1,18 0,21 0,06 13,39 5,41 1,26 

73 LPKR 2016 1,07 0,28 0,04 13,31 5,56 0,76 

74 LPKR 2017 0,90 0,98 0,04 13,38 2,87 0,43 

75 LPKR 2018 0,93 2,14 0,03 14,24 0,60 0,28 

76 MNCN 2014 0,45 4,24 0,06 11,87 20,05 4,14 

77 MNCN 2015 0,51 4,89 0,06 13,39 13,35 2,77 

78 MNCN 2016 0,50 3,63 0,04 13,31 15,63 2,57 

79 MNCN 2017 0,54 5,30 0,04 13,38 15,99 1,9 

80 MNCN 2018 0,54 3,53 0,03 14,24 15,09 0,94 

81 PGAS 2014 1,10 9,53 0,06 11,87 25,23 4,24 

82 PGAS 2015 1,15 9,08 0,06 13,39 13,32 1,6 

83 PGAS 2016 1,16 4,37 0,04 13,31 9,73 1,62 

84 PGAS 2017 0,97 3,91 0,04 13,38 4,64 0,98 

85 PGAS 2018 1,48 3,94 0,03 14,24 11,39 1,04 

86 SMGR 2014 0,37 3,62 0,06 11,87 22,29 4,09 

87 SMGR 2015 0,39 4,16 0,06 13,39 16,49 2,46 

88 SMGR 2016 0,45 3,98 0,04 13,31 14,83 1,91 
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Lanjutan Lampiran 1: Tabulasi Data Penelitian 

No KODE Tahun X1 X2 X3 X4 Y1 Y2 

89 SMGR 2017 0,61 5,71 0,04 13,38 6,71 1,93 

90 SMGR 2018 0,56 5,87 0,03 14,24 9,43 2,15 

91 TLKM 2014 0,64 22,80 0,06 11,87 24,90 3,57 

92 TLKM 2015 0,78 37,60 0,06 13,39 24,96 3,35 

93 TLKM 2016 0,70 34,87 0,04 13,31 27,64 4,23 

94 TLKM 2017 0,77 58,01 0,04 13,38 29,16 3,99 

95 TLKM 2018 0,76 73,58 0,03 14,24 23,00 3,5 

96 UNTR 2014 0,56 0,85 0,06 11,87 12,55 1,68 

97 UNTR 2015 0,57 0,83 0,06 13,39 7,11 1,61 

98 UNTR 2016 0,50 0,65 0,04 13,31 11,98 1,97 

99 UNTR 2017 0,73 0,79 0,04 13,38 16,14 2,78 

100 UNTR 2018 1,04 1,22 0,03 14,24 20,15 1,87 

 

Lampiran 2: Deskriptif Statistik 

Descriptive Statistics 

  

N Range Minimum Maximum Mean 
Std. 

Deviation 

Statistic Statistic Statistic Statistic Statistic 
Std. 
Error Statistic 

DER 100 11,25 0,15 11,40 2,3038 0,2823 2,8233 

BRAND 100 73,40 0,18 73,58 9,9794 1,3223 13,2234 

INFLATION 100 0,03 0,03 0,06 0,0460 0,0012 0,0121 

EXCHANGE 100 2,37 11,87 14,24 13,2380 0,0769 0,7686 

ROE 100 28,56 0,60 29,16 14,7956 0,5499 5,4991 

PBV 100 9,02 0,28 9,30 2,6530 0,1533 1,5327 

Valid N (listwise) 100             

 

Lampiran 3: Uji Asumsi Klasik 

A. Uji Multikolinieritas 

1) Profitabilitas 

Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients Collinearity Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 42,011 12,362       

DER -,185 ,236 -,069 ,864 1,158 

BRAND ,246 ,037 ,591 ,835 1,198 

INFLATION 18,638 43,705 ,049 ,511 1,958 

EXCHANGE -2,281 ,821 -,319 ,503 1,989 

a. Dependent Variable: ROE 
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Lanjutan Lampiran 3: Uji Asumsi Klasik 

2) Nilai Perusahaan 

Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients Collinearity Statistics 

B Std. Error Beta Tolerance VIF 

1 (Constant) 2,495 3,461       

DER -,159 ,063 -,213 ,858 1,165 

BRAND -,007 ,012 -,058 ,570 1,753 

INFLATION -3,595 11,565 -,034 ,510 1,962 

EXCHANGE -,156 ,226 -,078 ,465 2,150 

ROE ,186 ,027 ,666 ,629 1,589 

a. Dependent Variable: PBV 

 

B. Uji Heteroskedastisitas 

1) Profitabilitas 

Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 2,300 7,133   ,322 ,748 

DER -,162 ,093 -,176 -1,739 ,085 

BRAND -,018 ,020 -,092 -,889 ,376 

INFLATION 16,590 25,257 ,092 ,657 ,513 

EXCHANGE ,074 ,474 ,022 ,155 ,877 

a. Dependent Variable: abs_res  

2) Nilai Perusahaan 

Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) ,556 1,930   ,288 ,774 

DER -,061 ,024 -,234 -2,549 ,120 

BRAND -,020 ,006 -,367 -3,224 ,202 

INFLATION -5,463 6,463 -,107 -,845 ,400 

EXCHANGE -,002 ,126 -,003 -,019 ,985 

ROE ,062 ,015 ,462 4,066 ,300 

a. Dependent Variable: abs_res 
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Lanjutan Lampiran 3: Uji Asumsi Klasik 

C. Uji Autokorelasi 

1) Profitabilitas 

Model Summaryb 

Model R R Square 
Adjusted R 

Square 
Std. Error of 
the Estimate 

Durbin-
Watson 

1 ,608a ,370 ,343 4,45630 ,953 

a. Predictors: (Constant), EXCHANGE, DER, BRAND, INFLATION 

b. Dependent Variable: ROE 

2) Nilai Perusahaan 

Model Summaryb 

Model R R Square 
Adjusted R 

Square 
Std. Error of 
the Estimate 

Durbin-
Watson 

1 ,685a ,469 ,441 1,14575 ,947 

a. Predictors: (Constant), ROE, DER, INFLATION, BRAND, EXCHANGE 

b. Dependent Variable: PBV 
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Lampiran 4: Goodness of Fit 

A. Hasil Uji F 

1) Profitabilitas 

ANOVAa 

Model 
Sum of 

Squares df 
Mean 

Square F Sig. 

1 Regression 1107,197 4 276,799 13,939 ,000b 

Residual 1886,565 95 19,859     

Total 2993,762 99       

a. Dependent Variable: ROE 

b. Predictors: (Constant), EXCHANGE, DER, BRAND, INFLATION 

2) Nilai Perusahaan 

ANOVAa 

Model 
Sum of 
Squares df 

Mean 
Square F Sig. 

1 Regression 109,183 5 21,837 16,634 ,000b 

Residual 123,397 94 1,313     

Total 232,581 99       

a. Dependent Variable: PBV 

b. Predictors: (Constant), ROE, DER, INFLATION, BRAND, EXCHANGE 

 

B. Hasil Uji R2 

1) Profitabilitas 

Model Summary 

Model R R Square 
Adjusted R 

Square 
Std. Error of the 

Estimate 

1 ,608a ,370 ,343 4,45630 

a. Predictors: (Constant), EXCHANGE, DER, BRAND, INFLATION 

2) Nilai Perusahaan 

Model Summary 

Model R R Square 
Adjusted R 

Square 
Std. Error of the 

Estimate 

1 ,685a ,469 ,441 1,14575 

a. Predictors: (Constant), ROE, DER, INFLATION, BRAND, EXCHANGE 
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C. Hasil Uji t 

1) Profitabilitas 

Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 41,659 12,349   3,374 ,001 

DER ,113 ,161 ,058 ,700 ,485 

BRAND ,239 ,035 ,575 6,844 ,000 

INFLATION -18,302 43,726 -,048 -1,419 ,006 

EXCHANGE -2,255 ,821 -,315 -1,747 ,007 

a. Dependent Variable: ROE 

2) Nilai Perusahaan 

Coefficientsa 

Model 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 2,374 3,360   ,707 ,482 

DER -,144 ,041 -,266 -1,479 ,001 

BRAND ,011 ,011 ,092 2,967 ,036 

INFLATION -3,531 11,253 -,033 -2,314 ,754 

EXCHANGE -,140 ,219 -,270 -2,638 ,525 

ROE ,185 ,026 ,663 7,002 ,000 

a. Dependent Variable: PBV 
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Keterangan: 

Menentukan tingkat signifikan dengan taraf signifikan (α) = 0,05.  

➢ N = 20 (jumlah sampel penelitian) dan k = 4 (jumlah variabel penelitian). 

Menentukan t-tabel dengan rumus = (α : 2 ; n – k – 1).  

t-tabel = (0,05 : 2 ; 20 – 4 – 1) = (0,025 ; 15) = ± 2,131 (untuk Profitabilitas) 

➢ N = 20 (jumlah sampel penelitian) dan k = 5 (jumlah variabel penelitian). 

Menentukan t-tabel dengan rumus = (α : 2 ; n – k – 1).  

t-tabel = (0,05 : 2 ; 20 – 5 – 1) = (0,025 ; 14) =  ± 2,144 (untuk Nilai Perusahaan) 

Apabila nilai t-hitung > t tabel = berpengaruh, sementara bila t-hitung < t tabel = 

tidak berpengaruh. 

 


